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ABSTRACT
The major focus of this study was to examine the relationship  
between te lev is ion  viewing by women and th e ir  attitudes toward women 
and sex-role orien tation . The Spence and Helmreich (1972) Attitudes  
Toward Women Scale was used to measure Women's attitudes toward th e ir  
rights and roles. Sex-role orientation was measured by Bern' s Sex- 
Role Inventory (1977). These measures were used to determine whether 
the amount of TV women viewed was associated with th e ir  l ib e ra l or 
conservative a ttitudes towards women's rights and roles.
The 175 women volunteers used in th is  study were broken down 
into four age groups: 18-30, 30-50, 50-70, 7.0.and older. These sub­
jects  were recruited from introductory psychology classes a t the 
University of Nebraska at Omaha, church groups, and senior c it izen  
homes.
An analysis of variance, using Amount of Viewing Time and Age 
as between subject factors , found no s ig n if ican t differences in a t t i ­
tudes toward women.as a function of the amount of te levis ion women 
viewed. Rather, the analyses revealed that age was the most sig­
n if ic a n t fac to r in determining l ib e ra l or conservative a tt itu d es .  
Younger women (18-30 years of age) were the most l ib e ra l in th e ir
a tt itu d es , while older women (70 years and older) were the most con-
/
servative. Marital status, employment, and educational level were 
also s ig n if ican t factors associated with a tt itu des . A one-way analysis 
of variance, using Bern's Sex-Role Inventory as the between subject's
x i i  i
fa c to r , revealed a s ig n if ican t e ffe c t of sex-role on women's a t t i ­
tudes. However, the Age x Bern's Sex-Role Inventory analysis showed 
no s ig n if ican t main e f fe c t of sex-role on a tt itu des , indicating that  
age was the best predictor of l ib e ra l or conservative a ttitudes toward 
women.
Although women's attitudes and sex-role orientation were not 
found to be related to the amount of te levision viewed, additional 
analyses revealed differences in TV viewing patterns between heavy, 
average, and l ig h t  viewers. Analyses performed on subject's preference 
and realism ratings of the top daytime and prime-time te levis ion  
programs found that heavy viewers preferred to view more top rated 
" (popular) daytime and prime-time programs than l ig h t  viewers. Heavy 
viewers also considered these programs to be more re a l is t ic  and 
representative of the real world than th e ir  l ig h t  viewing counterparts. 
Differences between heavy and average viewers were not as conclusive. 
Additional analyses using age grouping, marital status, employment 
status, occupational ra t in g , and educational level showed that the 
most pervasive e f fe c t  fo r preference and realism ratings was age.
For several TV programs, viewing preference decreased with age. View­
ing preference fo r  most programs was higher among younger women (18- 
30) and consistently lower among older women (70 and o lder). Analyses 
performed on realism ratings revealed that older women perceived 
these programs to be more re a l is t ic  than younger women. Differences 
in viewing specific programs and general program types (daytime, 
nighttime, news, commercial and educational) were also found to co- 
vary with age, marital status, employment status, and educational lev e l.
x.iv
Age was the most s ig n if ican t factor across a l l  measures. Age 
differences in a ttitudes and in the amount and types of TV viewed 
were s ig n if ican t. Whether these age effects are a resu lt of age 
changes per se or resu lt from cohort differences remains to be 
determined.
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Chapter 1
INTRODUCTION
Although te levis ion was introduced to American society a l i t t l e  
less than ha lf a century ago, only recently has attention been given 
to the magnitude and dimensions of i ts  impact. Television has become 
the single most in f lu e n tia l  medium in our society today. I ts  ubiquity  
is evidenced by the fa c t  that over 96% of a l l  American homes have a 
te lev is ion  set. On the average these sets are turned on fo r  six hours 
and eighteen minutes per day ( Broadcasting Yearbook, 1971). The number 
of hours viewed by children is even more staggering, ranging from two 
hours to six hours per day. S ta t is t ic s  such as these have e l ic i te d  
concern about the impact that te levis ion may have on the viewer.
While a number of previous studies have focused on the e f fe c t  
of te levis ion on children, we are now aware that children are not the 
only sector of society influenced by te lev is ion . I t  appears that  
te lev is ion  may exert much influence on adult behavior. These poten­
t i a l  effects  seem important when one considers what has occurred in 
recent years with respect to women's rights and roles. Although the 
rapidly changing roles in society are affecting  the functioning of 
both men and women, the most dramatic changes are occurring in women's 
roles. Because te levis ion  is one of the most in f lu e n tia l  modes of 
communications in our society, i t  seems important to examine the 
extent to which te levis ion re flec ts  these changes in i ts  programming.
1
2The impact that te levis ion  has in maintaining or a lte r in g  a 
woman's image, and that of women in general, was the focus of th is  
study. The following questions were of concern. Is the amount of 
te levis ion  women view related to th e ir  attitudes towards women's 
rights and roles in today's society? Is the amount of te lev is ion  
viewed and the attitudes which women hold toward women's rights and 
roles related to th e ir  sex-role orientation? Do these relationships  
influence women of a l l  ages? In order to more fu l ly  understand the 
implications of these questions, a review of the current l i te ra tu re  
on the impact of te lev is ion  is necessary.
Children's Television
Violence-Aggression
In recent years the issue of greatest concern to those in the area 
of te lev is ion  research has been that of te levision violence and i ts  
e ffe c t on children. Much of th is  concern is based on studies which 
found learning, s p e c if ic a lly  im ita tion , to be an important determinant 
of children 's aggressive behavior. Research in th is area suggests 
that children w i l l  acquire new behaviors through im itation (e .g . ,  
Bandura, Ross, & Ross, 1963; Hicks, 1965; Lyle & Hoffman, 1972). The 
mere observation of a model performing an aggressive act was found to 
increase aggression in children when they were given the opportunity 
to aggress (Bandura et a l . ,  1963). Findings such as these indicate  
why violence on te levis ion  has become a major concern to those in the 
area of te levision research.
Sex-Roles
Most of the previous research in the area of ch ildren 's te levis ion
3has focused on the behavioral effects of viewing te lev is ion  as i t  
relates to aggressivity (Bandura et a l . ,  1963). Several investiga­
tors (e .g . ,  F lerx, F iddler, & Rogers, 1976; Frueh & McGhee, 1975) 
have now directed th e ir  attention to te levis ion as a transm itter of 
sex-role behavior per se. This research emphasis can be a ttr ib u ted ,  
in part, to the growth of the fem inist movement and th e ir  question­
ing of trad it io n a l sex-roles (Busby, 1974).
The impact of te lev is ion  on the acquisition of sex-role behaviors 
in children, has provided the focus fo r  th is  area of research which 
has investigated the learning of sex-role appropriate behaviors through 
the observation of male and female role models. Children's programs 
have been used to id en tify  the actual differences in the presentation 
of male and female models. The general findings show that the images 
of men and women protrayed on these shows were consistent with t ra d i­
tional sex-roles (Busby, 1974; O 'Kelly, 1974; Sternglanz & Serbin, 
1974). Content analyses of te levis ion commercials and prime-time 
programs revealed essentia lly  the same finding. The roles played by 
men and women on the screen were consistent with trad it io n a l sex-roles 
(Courtney & Whipple, 1974; DeFleur, 1964; Long & Simon, 1974; McArthur 
& Resko, 1975; Petersen, 1973; Tedesco, 1974).
Other studies (Maccoby & Wilson, 1957; Maccoby, Wilson, & Burton, 
1958) investigating id e n t if ic a t io n  and observational learning have 
found that children id e n t if ie d  with the same sex leading character 
and that they remember more accurately the actions and words of th is  
id e n tif ic a to ry  character. Frueh and McGhee (1975) examined t r a d i ­
tional sex-role development in kindergarten-, second-, fo u rth - ,  and
4sixth-grade children in terms of the amount of time the child viewed 
te lev is ion . Using the I t  Scale (Brown, 1956) to measure strength of 
trad it io n a l sex-role development, they found that heavy te levis ion  
viewers obtained higher I t  Scale scores than l ig h t  te levis ion  viewers. 
The higher the score on th is  scale the stronger the id e n t if ic a tio n  
with trad it io n a l sex-roles. These results confirm the assumption 
that te lev is ion  viewing time is d ire c t ly  associated with stronger 
trad it io n a l sex-role development (Frueh & McGhee, 1975).
The studies examining sex-role development in children suggest 
that the type of character portrayed by males and females on te lev is ion  
provides a vehicle by which( sex-roles are transmitted. I t  appears that  
children id e n t ify  w ith , spend more time looking a t ,  and remember more 
about same-sexed characters. These results suggest that te levis ion  
is not only a means of entertainment, but also an important socia l­
iz ing agent. The role te lev is ion  plays in the vicarious learning of 
trad it io n a l sex-role standards was fu rther  supported by a study (F lerx ,  
F id le r , & Rogers, 1976) which showed that te levis ion  could be used to 
modify children's sex-role stereotypes. Presenting programs or films  
involving eg a lita r ian  sex role models to children reduced stereotypic  
thinking. O verall, the results suggest that fo r  children, te lev is ion  
is a very in f lu e n tia l  transm itter of sex-role behavior.
I f  te levis ion  affects children in th is  manner, what is the impact 
of^te levision on adults? Data re la t in g  to th is  question are now 
receiving attention in the s c ie n t i f ic  l i te ra tu r e .  The findings to 
date indicate that te levis ion  may exert a rather strong influence  
on adults.
5Adult Television  
In looking at the impact of te levision on people, one cannot 
overlook i ts  a b i l i t y  to transcend the masses. Never before have so 
many people of d if fe re n t backgrounds and beliefs " . . .  shared so 
much of the same cultural system of messages and images, and the 
assumptions embedded in them" (Gerbner & Gross, 1976; 42). Investi­
gations in the f ie ld s  of communication and sociology have examined 
th is transcendency in terms of audience attitudes and socioeconomic 
and demographic characteristics (Bower, 1973; Frank, Becknell, &
Clokey, 1971; Steiner, 1963; Wilensky, 1964). The most thorough and 
au thorita tive  study on this issue was conducted by Steiner and reported 
in his book, The People Look at Television (1963). The effects  of 
te levis ion on an audience was not of d irec t concern in th is study. 
Rather, major in terest "dealt mainly with the attitudes and feelings  
generated by the te levis ion  set" (S te iner, 1963; 227). Through this  
method Steiner was able to develop a broad and f a i r l y  consistent pic­
ture of the possible image of the medium. What people thought of the 
industry, how they f e l t  about viewing, and the part te lev is ion  played 
in th e ir  daily  lives were some of the questions that were in ves ti­
gated. These concerns were again investigated by Bower (1973) in a 
ten year follow-up study. The main purpose of th is  investigation  
was to determine changes during the las t 10 years in the public 's  
attitudes toward te lev is ion . Bower reported that ". . . during the 
course of a decade te lev is ion  had lo st some of the high public regard 
uncovered by Steiner in his 1963 survey. The population of viewers 
in 1973 found te levis ion less 's a t is fy in g 1, 're la x in g ',  'e x c it in g 1,
6'important1, and generally Tess 'wonderful' than had the population of 
ten years e a r i le r"  (Bower, 1973; 177). Consistent with Steiner's  
(1963) resu lts , Bower (1973) found the lack of correspondence between 
determinants of attitudes and viewing behavior. Individuals who were 
higher in socioeconomic status, better-educated, white c o lla r  workers, 
and professionals were apt to be the most c r i t ic a l  of TV. However, 
both studies found that these individuals viewed TV more than th e ir  
views would indicate and, they viewed programs s im ilar  to those viewed 
by the general public (Bower, 1973; Steiner, 1963).
Violence-Aggression
According to Loevinger (1975) i t  has been assumed that ". . . 
mass communication, and te levis ion  in p a rt icu la r , are,best understood 
as mirrors of society that re f le c t  an ambiguous image in which each 
observer projects or sees his own vision of himself and society"
(p. 396). This mirror can not re f le c t  something th a t does not already 
ex ist in society. However, i t  can re f le c t  an accurate or distorted  
image of a very vague or c lear ly  defined value. These d i f fe re n t ia l  
effects  were evident in a study done by Gerbner and Gross (1976) con­
cerning violence and the heavy te levis ion viewer. They found that\
heavy viewers of te lev is ion  perceived the real world as more dangerous. 
They concluded 11. . . that violence on prime-time network TV cultivates  
exaggerated assumptions about the threat of danger in the real world" 
(Gerbner & Gross, 1976; 89). Gorney, Steele, and Loyle (1978) in ves ti­
gated the possible effects  of both pro-social (he lp fu l) and vio lent  
(h u r tfu l)  te levision dramas on adult males. They found that ". . . 
responses of men who were pro-social viewers were less aggressive in
7mood and more emotionally aroused and entertained than those who saw 
violence. The pro-social viewers also showed the least amount of 
hurtful behavior. Violence viewers maintained th e ir  aggressive mood 
throughout the week and showed a high level of hurtful behavior"
(Gorney et a l . ,  1978; 94).
Personality Variables
Television as a medium, seeks out i ts  audience by focusing on 
some common denominator. Television programming re flec ts  the b e lie fs ,  
consensus, tastes, and values of the majority. Members of the audience 
are thought to project th e ir  own values or images into the media in 
much the same way as they project th e ir  ideas and feelings into the 
Rorschach and Thematic Apperception Tests (Horton & Wohl, 1956).
Horton and Wohl (1956), who investigated the relationship between 
spectator (viewer) and performer, found that a spectator in accepting 
a performer's role must play a part. In playing this role there 
arises the matter of com patib ility  between the spectator's ro le , the 
s e lf  portrayed by the program, and the actions of the performer.
In short they conjectured that the probability  of rejection of a role  
(played by a performer in a program) by the spectator would be greater 
the less c le ar ly  the spectator f i t  that part icu la r  role (Horton &
Wohl, 1956). They reported that spectators were more l ik e ly  to re jec t  
roles-by performers .the less c le ar ly  they saw themselves f i t t i n g  into  
those p a rt ic u la r  roles. Steiner (1963) and Bower (1973) suggested a 
sim ilar notion. They found that those persons least impressed with 
and highly c r i t ic a l  of te levis ion  were also those individuals who were 
interested in getting things done. For them te levision viewing was
8not consistent with th e ir  values and self-concept. Gutman (1973) 
reported sim ilar findings when he compared the self-concepts of women 
who were l ig h t  te lev is ion  viewers with those who were heavy viewers.
The ,l. . . l ig h t  viewers described themselves as achieving more, 
being more ac tive , and more oriented toward accomplishment than heavy 
viewers" (Gutman, 1973; 390). Light viewers, in general, were found 
to be more interested in getting things done.
The preceding discussion indicates that i t  is possible to d i f ­
fe re n tia te  between te levis ion  viewers and non-televisi on viewers on 
the basis of certain personality variables. However, one needs to be 
cautious in making th is type of comparison because of the lim ited  
research. This state of a f fa irs  especially applies to studies which 
focus on women and th e ir  TV viewing. The’differences which may ex ist  
between women in terms of the amount of TV they view is important when 
one considers what has occurred in recent years with respect to women's 
r ights and roles.
Although the rapidly changing roles in society are affecting a l l
*
segments of the population, the most d irec t and dramatic changes are 
occurring in women's roles. Most research with women has been con­
cerned with the impact te lev is ion  plays in maintaining or a lte r in g  a 
woman's image and of women in general. Women a c t iv is ts  have c r i t i ­
cized the images of women on te lev is ion . Television has penetrated so 
heavily into American lives that many women wonder about i ts  potential 
fo r  in i t ia t in g  and reinforcing certain images of women. Unfortunately, 
these effects  have not been care fu lly  examined. However, some research 
has indicated that differences in self-concept emerge in women when the
9amount of te levis ion viewed is used as a factor (e .g . ,  Gutman, 1973).
I f  differences in self-concept have been found between women, in terms 
of amount of TV viewed, i t  seems reasonable to examine other d i f ­
ferences using th is  same fac to r.
Examining differences between women on such things as attitudes  
toward women's rights and roles in terms of the amount of TV they 
view is one area that needs to be explored. Women who view many hours 
of te levis ion  may d i f fe r  from l ig h t  te levision viewers with respect 
to the type of attitudes they hold towards the rights and roles of 
women in today's society. I t  also seems reasonable to assume that  
the amount of te levis ion women view and the attitudes which they hold 
towards women's rights may be related to th e ir  sex-role orien tation .  
However, fo r  both of these assumed relationships, age must be 
considered.
In considering the above questions one must remember that te le ­
vision is geared to entertaining the masses. Television exerts th is  
e ffe c t  by re flec tin g  certain  images and attitudes with which the major­
i t y  can id e n t ify .  The heavy te levis ion  viewer receives more exposure 
to th is image than the l ig h t  viewer, and this exposure probably occurs 
because of personal preference. Television continues to portray women 
in tra d it io n a l sex roles because the public is able to re la te  to and 
id e n t ify  with th is image. Therefore, the amount of te lev is ion  an 
individual views may be related to the type of attitudes she holds, 
s p e c if ic a lly  attitudes towards women's rights and roles.
Sex-Roles
Although no existing data d ire c t ly  support the hypothesis that
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the amount of te levis ion  women view is related to th e ir  a t t itu d es ,  
some data (e .g . ,  Bern, 1977).on .attitudes toward women suggest that  
these attitudes are related to sex-role id e n t ity . Bern concluded 
that " . . .  knowing a woman's masculinity or fem ininity  score did not 
help in predicting how l ib e ra l or conservative her a ttitudes  toward 
women would be" (Bern, 1977; 200). However, other investigators  
(e .g . ,  E l l is  & Bentler, 1972; Spence, Helmreich, & Strapp, 1975) 
have found s ig n if ican t but small correlations between women's attitudes  
and th e ir  sex-role c la ss if ica tio n  (e .g . ,  se lf-ra t in gs  with attitudes  
_r = t . 16; stereotype ratings with attitudes jr = - .1 4 ) .  Abrahams, 
Feldman, and Nash (1978) suggested that both men and women modify 
th e ir  sex role self-concepts and sex-role attitudes as a function of 
the l i f e  situations in which they are involved. They found that s e lf -  
concept and sex-role attitudes reflected  fluctuating  a ttr ibu tions  
from specific  l i f e  s ituations, but th is  fluctuation of a ttitudes was 
greater fo r  women than men. Using Bern's Sex-Role Inventory (1977), 
sex-role attitudes fo r  women were pos it ive ly  correlated with masculinity  
and negatively correlated with fem in in ity , whereas fo r men, neither  
masculinity nor fem ininity was s ig n if ic a n tly  related to sex-role  
attitu des .
Bern (1977) restric ted  her subject population to college students. 
This constra int, combined with the Spence et a l . (1975) data, which 
found that female students overall are s ig n if ican tly  more l ib e ra l  
in th e ir  a ttitudes toward women's rights and roles than males, could 
have influenced Bern's results . The Abrahams et a l . (1978) subjects 
were drawn from four l i f e  situations in which age level increased.
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"According to the age hypothesis, younger people are expected to be 
less sex typed in , th e ir  self-assessments than older ones (as a con­
sequence of greater exposure to movements such as Women's Liberation)"  
(Abrahams e t a l . ,  1978; 398). The absence of a re lationship between 
these attitudes and women's sex-role orientation in the Bern study 
could have been a function of the age of her subjects. Knowing a 
young woman's masculinity or fem ininity score may not help in pre­
dicting l ib e ra l or conservative attitudes toward women, but th is  
information may be important in older women. Because these findings 
are inconclusive, i t  seems important to investigate the issue fu rth er .
The previous discussion suggests the following predictions need 
to be examined.
1. The amount of time women spend viewing te lev is ion  is related  
to th e ir  attitudes toward women's rights and roles in today's 
society. Regardless of age, as the amount of time women 
spend viewing te lev is ion  increases, th e ir  attitudes toward 
women are expected to be more conservative or trad it io n a l
in nature.
2. Attitudes toward women are expected to be related to sex- 
role orien tation fo r  both heavy and l ig h t  viewers, but th is  
relationship is expected to be stronger in older women than 
in younger women.
3. Heavy and l ig h t  te levis ion  viewers d i f fe r  in TV viewing pat­
terns in terms of specific  programs viewed. Heavy viewers 
are expected to watch more TV programs and prefer to view 
more popular programs than l ig h t  viewers. Furthermore, heavy
12
viewers are expected to consider these programs to be more 
r e a l is t ic  and representative of the real world than th e ir  
l ig h t  viewing counterparts.
Chapter 2
METHOD
Subjects
One hundred and seventy-five women volunteered to partic ipate  
in th is study. They were recruited from several sources, including 
introductory psychology and continuing education courses at the 
University of Nebraska at Omaha, church groups, and senior c it ize n  
homes. Approximately 70 of these women were recruited from in tro ­
ductory psychology and continuing education classes. Volunteers 
recruited from the various Lutheran and Methodist church groups, and 
one Catholic a f f i l ia t e d  senior c it izen  home,, numbered 80. The 
remaining 25 women were obtained from senior c it izen  homes which 
had no relig ious a f f i l i a t io n .
I t  is possible that fo r  some, women, relig ious a f f i l i a t io n  may 
influence th e ir  a ttitudes toward women's rights and roles. By sampling 
women from only Lutheran and Methodist churches one could argue that  
the findings are unrepresentative. However, one must remember that 
women who resided in a Catholic senior c it izen  home, as well as women 
in introductory psychology and continuing education classes, were 
also sampled. Sampling from these other groups increases the l ik e ­
lihood that each major relig ious d isc ip line  was represented in the 
to ta l sample.
The 175 women used in th is  study were broken down into the f o l ­
lowing four age groups: 18-30, 30-50, 50-70, 70 and older. The age
13
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breakdown was based on previous developmental research (e .g . ,  
Havighurst, 1973; Levinson, 1978) where the l i f e  span is divided into  
stages based on biological and biographical c r i te r ia  and basic l i f e  
tendencies. Demographic data were compiled on each of the subjects 
and used in analyses with the amount of te levis ion  viewed and a t t i ­
tudes held toward women's rights.
Measures
In order to investigate differences between heavy and l ig h t  
te levis ion viewers with respect to attitudes toward women and sex- 
role o r ien ta tion , several paper and pencil measures were administered.
A description of these measures follows (see Appendix A fo r copies of 
the measures).
1. Television Viewing Survey (4 sections)
A. The f i r s t  section of th is  survey asked respondents to 
provide background information; s p e c if ic a l ly ,  age, marital 
status, employment status, occupation, and educational 
le v e l .
B. The second section was constructed from the TV Guide 
fo r  local stations in Omaha fo r  the viewing period 
January 20, 1979, to January 26, 1979. A l i s t  of a l l  
programs between 7 a.m. and 10 p.m. on a l l  channels fo r  
that seven day period was constructed. This l i s t  
included the name, time, and channel fo r each program. 
Respondents were asked to place a check mark next to 
programs-that they normally watched each week. They were 
also asked to indicate the number of hours available to
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them at home during a typical week day. In order to 
obtain an estimate of available hours at home fo r  a week, 
the available hours at home reported by subjects fo r  a 
week day was m ultip lied by the number of days in a week. 
These data were used to calculate the ra t io  of programs 
normally viewed to the hours available at home. This 
ra t io  along with the hours of programs normally viewed 
by respondents were used as separate factors to c lass ify  
women into heavy, average, or l ig h t  te levision viewers. 
One ha lf  standard deviation above and below the median 
on the ra t io  and programs watched frequencies was used as 
the cutting point fo r determining heavy, average, and 
l ig h t  viewer categories. Previous research (e .g . ,  Frueh 
& McGhee, 1975; Gerbner & Gross, 1976; Gutman, 1973) has 
labeled heavy viewers as those individuals viewing 28 
hours or more per week and l ig h t  viewers as those persons 
viewing 14 hours or less per week. An average viewer 
category has not been used in these studies. In the 
present study women spending between 4 and 56 per cent 
of th e ir  available at home time viewing te levis ion  were 
labeled 1ight.viewers; those between 57 and 68 per cent 
were labeled average viewers; and those between 69 and 
95 were categorized as heavy viewers. For programs 
viewed women who viewed 20.5 hours or less a week were 
labeled l ig h t  viewers, those viewing between 20.5 and 
39 hours were labeled average, and those viewing between
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39.1 and 90 hours were heavy viewers. The.use of an 
average viewer category in th is  study accounted fo r  
the difference in the hour cutoffs used in previous 
research (e .g . ,  Frueh & McGhee, 1975; Gerbner & Gross, 
1976; Gutman, 1973).
C. The th ird  section of the survey provided respondents 
with a l i s t  of the top rated daytime and prime-time 
te lev is ion  programs. They were asked to rate each of 
these network programs on the following 5-point scale: 
one of my fa vo rite s , good, f a i r ,  a poor program, or a 
program I have never seen (Frank, Becknell, & Clokey, 
1971). A score of 1 reflected a high preference for  
that p art icu lar program, while a score of 5 reflected  
a low preference. The survey culminated by asking the 
subjects to indicate on another 5-point scale (e .g . ,  
very r e a l is t ic ,  somewhat r e a l is t ic ,  unsure, not very 
r e a l is t ic ,  not at a l l  r e a l is t ic )  the realism or real 
world representativeness of these shows. Similar to the 
preference scale, respondents assigned a score, ranging 
from 1 very re a l is t ic  to 5 not at a l l  r e a l is t ic ,  to 
each te levis ion program. Respondents were asked not to 
rate the realism of a p art icu la r  program i f  they had 
never seen i t .  Computing preference and realism scores 
fo r  each of the programs permitted an examination of 
each program and provided separate analyses fo r day­
time and prime-time programs.
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D. The las t section of th is  survey asked the respondents 
to choose the female character on TV they believed to 
be most l ik e  them, the female character they would most 
l ik e  to be, and the female character they would least  
l ik e  to be. They were also asked to provide reasons 
fo r  these choices.
2. Attitudes Toward Women Scale (Spence & Helmreich, 1972)
The orig inal version of th is  scale consisted of 55 items. 
Because testing time was important and only a numerical 
score fo r  each respondent was needed, a short version (25 
items) of th is  scale was used. The correlation between the 
short version of th is  scale and the long (55 items) version, 
according to Spence and Helmreich (1972) is .95 or greater. 
Correlations between to ta l scores on the 25-item form and 
scores on the individual items ranged from .31 to .73. In 
th is  scale subjects were asked to indicate on a 4-point scale 
how strongly they agreed or disagreed with the role of 
women on each of the 25 statements. Each item was given a 
score from 0 to 3, with 0 representing the most trad it io n a l  
and 3 re f le c tin g  the most l ib e ra l or pro-feminist a tt itu d e .  
Each subject's score was obtained by summing the values for  
the individual items. These scores indicated the respondents' 
l ib e ra l or conservative a tt itu d e  toward women's rights and 
roles.
3. The Bern Sex-Role Inventory (Bern, 1974, 1977)
This measure of sex-role orientation trea ts  masculinity
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and fem ininity as two independent dimensions. A person can 
be . . characterized as masculine, feminine, or andro­
gynous as a function of the difference between his/her endorse­
ment of masculine and feminine personality characteristics"  
(Bern, 1974, p. 155). Women in th is  study indicated on a 
7-point scale how well each of the 60 masculine, feminine, 
and neutral personality characteristics described them. The 
scale ranged from 1 (Never or almost never true) to 7 (Always 
or almost always tru e ).  In the in i t i a l  version of th is  inven­
tory (Bern, 1974) scores were used to d i f fe re n t ia te  three 
groups of subjects; masculine, feminine, and androgynous.
Other investigations (e .g . ,  Spence, Helmreich, & Strapp,
1975) have questioned Bern's scoring procedure, and Bern has 
since changed the scoring system so that scores y ie ld  four  
groups of subjects: masculine, feminine, androgynous, and
undifferentiated. This four category system was used in 
th is  study. The co e ff ic ie n t alpha for th is  inventory has 
shown three scores to be re liab le --m ascu lin ity  _a = .86, 
fem ininity a, = .80, and androgeny a = .85. Product-moment 
correlations computed between the f i r s t  and second admini­
strations of the BSRI, have shown these values--masculinity  
r  = .90, fem ininity _r = .90, and androgeny _r = .93— to be 
highly re l ia b le  over a four-week in te rva l.
Procedure
Prior to the administration of the paper and pencil questionnaires,
subjects were to ld about the nature of the study, and that the study
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would be used to f u l f i l l  requirements fo r a masters degree. This 
overview indicated that the major in tent of the study was to in ves ti­
gate women's te lev is ion  viewing habits in order to discover why some 
TV programs were more popular than others. Because of this focus, 
i t  was necessary to complete a te lev is ion  survey. They were asked 
to f i l l  out two additional questionnaires which asked personal opinions.
Subjects were informed that the information they provided in f i l l ­
ing out the various questionnaires would remain anonymous. They were 
also informed that th e ir  decision whether or not to partic ipate  would 
not prejudice th e ir  future relations with the University of Nebraska. .
I f  they decided to partic ipate  they were free  to withdraw th e ir  consent 
and to discontinue partic ipation  at any time without prejudice.
Questionnaires were administered to subjects such that the order 
of presentation was varied. Some women f i l l e d  out the te levis ion  
survey f i r s t ,  the attitudes scales second, and the sex-role inventory 
la s t .  Others f i l l e d  out the sex-role inventory f i r s t ,  the a ttitude  
scale second, and the te lev is ion  survey la s t .  A to ta l of 6 possible 
questionnaire combinations were used. This counterbalancing was done 
so that any ir re le v a n t variables connected with a questionnaire would 
be eliminated so as not to e ffec t the responses on the others. Most 
of the questionnaires were administered to subjects in groups of 10 
to 20 women. Exceptions to th is were subjects obtained from senior 
c it ize n  homes. I t  was impossible fo r  some women to complete these 
questionnaires without assistance, so the experimenter surveyed one 
subject at a time. Average time to complete a l l  three questionnaires 
was about 40 minutes.
Chapter 3
RESULTS
Descriptive S ta t is t ic s  fo r  the Dependent 
and Independent Variables 
Classification of the variables in th is study as dependent and 
independent changed according to the hypothesis tested. For both 
hypotheses 1 and 2, attitudes toward women was used as the dependent 
variable . The scores on the Attitudes Toward Women Scale ranged from 
20 to 74. The lower the score on this scale the more trad it io n a l  
the a tt itu d e ; the higher the score the more l ib e ra l the woman's a t t i ­
tude. The mean a tt itu d e  score on the scale was 48.73, with a standard 
deviation of 13.08, and a range of 20-74.
Descriptive s ta t is t ic s  fo r  the various demographic variables, 
age groupings, marital status, employment status, occupation, and 
educational level are presented in Table 1.
Television Viewing Measures
The major hypothesis of th is study predicted a relationship  
between attitudes toward women's rights and roles and te levis ion  
viewing behavior. Four variables were used to measure te levis ion  
viewing (hours available  a t home in .which.the.individual could view 
TV, reported hours of TV viewed per week, hours of programs normally 
viewed, ra tio  of TV viewed). Table 2 shows the frequency, means, 
and standard deviations fo r these measures.
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Table 1
Frequencies, Means, and Standard Deviations 
fo r  Age Grouping
Age Grouping n Range Mean SD
18-30 52 11 20.73 3.18
30-50 51 19 36.59 5.71
50-70 46 25 62.15 5.84
70+ 26 15 77.12 4.15
Frequencies fo r Frequencies fo r
Marital Status Employment Status
Marital Status n Employment Status n
Sing!e 55 Employed 84
Married 77 Unemployed 44
Di vorced 11 Retired 47
Widowed 32
Frequencies fo r  
Educational Level
Educational Level n
Grade School 6
Some High School 11
High School Graduate 44 
Some College 85
College Graduate 11
College + 18
*See Appendix B fo r  Complete 
Listing of Occupations
Frequencies for  
Occupational Ratings
Occupational Ratings* n
1 Lawyers, Doctors, Dentists, etc.
2 High School Teachers, Nurses 8
3 Social Workers, Grade School Teachers 28
4 Stenographers, Bookkeepers 56
5 Dime Store Clerks, Beauty Operators 21
6 Waitresses 13
7 Heavy Labor, Scrub Women
8 Housewife 14
9 Other 35
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Table 2
Frequency, Means, and Standard Deviations fo r  Hours Available at 
Home, Reported Hours of TV Viewed, Hours of Programs Normally 
Viewed, and Ratio of TV Viewed
TV Variable 1n Range Mean Median SD
Hours Available at  
Home fo r a Typical 
Week 175 68 39.81 38.91 16.71
Reported Hours of TV 
Viewed per Week 163 84 20.63 15.09 14.60
Hours of Programs 
Normally Viewed per 
Week 175 89 31.72 29.83 18.64
Ratio of TV Viewed 
per Week 175 .91 .80 .79 .23
^Number of subjects fo r  which th is  variable was calculated.
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The Pearson correlation between the reported hours of TV viewed 
by women and the hours of programs viewed was .63, whereas the cor­
re la t ion  between the reported hours of TV viewed and the ra t io  of TV 
viewed was .43. The hours of programs that women viewed correlated  
.64 with the ra t io  of TV viewed. The tw o-ta iled "t" tes t performed 
on the correlation between the reported hours of TV viewed and the 
hours, of programs viewed by women indicated that these correlations  
were s ig n if ic a n t ly  d i ffe re n t from each other, t_ (162) = -9 .8 8 , jd 
. 001. The "t" te s t fo r  the correlations between reported hours of TV 
and ra t io  of TV viewed with hours of programs viewed and ra t io  of TV 
viewed were also found to be s ig n if ic a n t ,  t, (160) = -3 .94 , j) .001.
Although discrepancies in means were found between reported 
hours of TV viewed, hours of programs viewed, and ra t io  of TV viewed, 
th is  does not indicate that no relationship exists between these TV 
measures. The correlations indicate that there is a f a i r l y  strong 
relationship  (_r = - .6 3 )  between the reported hours of TV viewed by 
women and the hours of programs viewed. There is also a f a i r l y  
strong relationship (_r = - .6 4 )  between the hours of programs viewed 
and the ra t io  of TV viewed. The relationship between the reported 
hours of TV and the ra t io  of TV viewed'is somewhat weaker (jr = - .4 3 )  
than those previously mentioned.
Table 3 presents the means and standard deviations fo r  the hours 
available at-home, reported hours of TV viewed, hours of programs 
viewed, and ra t io  of TV viewed fo r  each age group. Women 70 years 
and older had the highest mean fo r  hours of programs viewed. The 
lowest mean fo r hours of programs viewed appeared fo r  the 30 through
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Table 3
Means and Standard Deviations fo r  Each Age Group 
on TV Viewing Measures
18-30 Year Old Group
IV Variables n Mean SD
Hours Available at 
Home fo r a Typical 
Week 52 39.39 16.25
a
Reported Hours of TV 
Viewed per Week 52 18.82 13.46
Hours of Programs 
Normally Viewed per 
Week 52 31.62 18.82
Ratio of TV Viewed 
per Week 52 .80 .23
30-50 Year Old Group
TV Variables n Mean SD
Hours Available at 
Home fo r  a Typical 
Week 51 36.92 16.39
Reported Hours of TV 
Viewed per Week 50 19.57 12.37
Hours of Programs*3 
Normally Viewed per 
Week 51 28.78 17.82
Ratio of TV Viewed 
per Week 51 .78 .25
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Table 3 (Continued)
50-70 Year Old Group •
TV Variables n Mean SD
Hours Available at 
Home fo r  a Typical 
Week 46 39.95 16.78
Reported Hours of TVC 
Viewed per Week 41 23.02 15.96
Hours of Programs0 
Normally Viewed per 
Week 46 32.11 20.30
Ratio of TV Viewed per Week 46 .80 .23
70 + Year Old Group n Mean SD
Hours Available at 
Home fo r  a Typical 
Week 26 46.09 17.38
Reported Hours of TV0* 
Viewed per Week 20 23.05 19.22
Hours of Programs^ 
Normally Viewed per 
Week 26 36.98 16.47
Ratio of TV Viewed per Week 26 .80 .19
^Common subscripts denote s ig n if ican t differences between means based 
on tw o-ta iled "t" tests with £  < .05.
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50 year old women. These findings are consistent with other studies 
(Bower, 1973; DeGrazia, 1961; Hoar, 1960; Schramm, 1969) which showed 
that the e lderly  are active te lev is ion  viewers, and the TV viewing 
increases with age. For a l l  age groups, viewing te lev is ion  occupied 
approximately 80% of the available at-home time. Although older 
women viewed more te levis ion than younger women, both age groups had 
about the same proportion of TV viewing time.
Correlations between hours available at-home, reported hours of 
TV viewed, hours of programs viewed, and ratio  of TV viewed fo r  each 
of the four age groups are shown in Table 4. The relationship between 
reported hours viewed and hours of programs viewed was strongest fo r  
women between the ages of 30 and 50 (jr = .73 ). The second strongest 
relationship between these two TV measures was fo r  women 50 through 
70 (jr = .64 ),  while the next strongest was fo r women 18 through 30 
(jr = .63 ). The weakest relationship between reported hours viewed 
and programs viewed was fo r  women in the 70 and over age range 
(jr = .53 ). Correlations between hours available at-home and hours 
of programs viewed fo r  women 30 through 50 and 50 through 70 were 
found to be s ig n if ic a n tly  d i f fe re n t  from each other (jd < .05 ).  Cor­
relations between hours of programs viewed and ra t io  of TV viewed 
fo r  women 18 through 30 were s ig n if ic a n tly  d if fe re n t  from those for  
women who were 70 and older (£  < .0 5 ).  The correlations between hours 
of programs viewed and ra t io  of TV viewed fo r  women 50 through 70 and 
70 and older were also found to be s ig n if ican tly  d i f fe re n t  from each 
other (_p < .05 ).
The propensity of each age group to consistently underestimate
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the hours of TV they viewed was responsible fo r  the discrepancies 
between the means of reported hours and hours of programs viewed.
The means for these two measures were s ig n if ic a n tly  d if fe re n t fo r  a l l  
age groups based on a tw o-ta iled t - t e s t  (see Table 3 ) .  This error  
may have been a function of three factors. The f i r s t  has to do with 
the basic contradiction which seems to ex is t between what people say 
and what they actually  do. In th is  case the contradiction resides 
in how much te levis ion  a subject thought she viewed as compared to 
hours of programs viewed. The second factor may have to do with the 
subject's reluctance to report the hours of programs viewed or lack 
of awareness of the hours viewed. There appears to be a decrease in 
te lev is ion  preference in recent years. Many people have become very 
c r i t ic a l  of TV in general and see ". . . te levis ion  less sa tis fy ing ,  
re lax ing , exc iting , important, and generally less wonderful than the 
population of ten years e a r l ie r"  (Bower, 1973; 170). Although these 
people voice th e ir  general disapproval of TV, many s t i l l  view the 
programs. "Dissonance theory consists of the notion that the human 
organism tr ie s  to establish internal harmony, consistency, or con- 
gru ity  among his opinions, a tt itu d es , knowledge, and values. That 
is ,  there is a drive toward consonance among cognitions" (Festinger, 
1976; 260). An inconsistency between an a tt itu d e  and behavior is 
uncomfortable. Dissonance reduction may occur e ith e r  through a change 
in one's a tt itu de  or behavior or by addition of a new element, thus 
a lle v ia t in g  the discomfort. I t  may be that women in th is  study were 
using dissonance reduction by reporting fewer hours viewed than actu­
a l ly  occurred. Inconsistencies between attitudes and viewing behavior
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have been found in other studies as well (Bower, 1973; Steiner, 1963).
A th ird  factor may have to do with the subject's in terpreta tion  of 
the TV questions. Women may have interpreted these questions d i f ­
fe re n t ly ,  thus the discrepancy in means between reported hours viewed 
and hours of programs viewed.
One-way analyses of variance, using age grouping, marital status, 
employment status, occupation, and educational level as independent 
variables, were performed on each of the four TV variables. S ig n i f i ­
cant £  ratios appeared fo r  employment status and educational le v e l.
Table 5 presents the means fo r the TV variables fo r  employed, unemployed, 
and re tired  women. Employed women spend the least amount of available  
time at-home, report viewing the least amount of te lev is io n , and view 
the least hours of programs. These results are not surprising given 
that these women are employed and therefore spent less time at home.
Table 6 presents the data fo r  the two TV variables which were s ig n i f i ­
cant across educational levels . For available hours at-home and hours 
of programs viewed, women with a college education or higher spent 
the least amount of hours at home and had.the lowest number of hours 
viewing TV. Women who had some high school education were at home fo r  
the longest period of time and viewed the most TV.
Women's Television Viewing and Attitudes  
Toward Women's Rights and Roles
Hypthesis 1 predicted a relationship between women's te lev is ion  
viewing and th e ir  attitudes toward women's rights and roles. Two 3 
(Viewing Time) x 4 (Age) analyses of variance were performed on a t t i ­
tudes toward women scores. The f i r s t  analysis used hours of programs
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Table 5
Means fo r  Hours Available at Home, Reported Hours of TV Viewed, 
Hours of Programs Normally Viewed, and Ratio of TV 
Viewed by Employment Status
TV Variables
Employment Status 
Employed Unemployed Retired F1 P<
Hours Available  
at Home for a 
Tyipcal Week in 
Which TV Could 
Be Viewed 32.73 49.13 43.74 18.90 .001
Reported Hours 
of TV Viewed 
per Week 16.49 20.38 22.98 3.05 .05
Hours of Pro­
grams Normally 
Viewed per Week 27.39 34.26 37.07 4.82 .01
Ratio of TV 
Viewed per Week .84 .70 .85 4.92 .01
Xdf = 2, 172
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Table 6
Means fo r  Hours Available a t Home, and Hours of Programs Normally
Viewed by Educational Level
Educational Level
TV Variables
Grade
School
Some High High School 
School Graduate
Some College 1
College Graduate College+ F
/ P<
Hours A va il­
able fo r  a 
Typical Week 
in Which TV 
Could Be 
Viewed 43.28 50.34 47.23 37.02 41.43 26.29 6.36 .001
Hours of  
Programs 
Normally 
Viewed per 
Week 28.92 41.36 39.43 29.11 28.00 22.50 3.69 .01
Jdf = 5, 169
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normally/viewed as the TV measure. The second analysis used the ra tio  
of TV viewed. Table 7 presents the mean scores onvthe Attitude Toward 
Women Scale fo r hours of programs viewed by age grouping. Table 8 
shows the ANOVA summary. A s ig n if ican t main e f fe c t  fo r  age, but not 
hours of TV viewed was found. Omega squares (w2 ) performed on age 
and hours of TV indicated that age accounted fo r  .34 of the to ta l v a r i ­
ance while hours of programs viewed accounted fo r  .003. The interaction  
between age and hours of TV was non-significant. Women in the 18-30 
and 30-50 age categories had consistently more l ib e ra l a ttitudes than 
women in the 50-70 and 70 and older categories. Table 9 presents the 
mean scores on the Attitudes Toward Women Scale fo r  ra t io  of TV viewed 
and age grouping. Table 10 contains the ANOVA summary. Age, but not 
ra t io  of TV viewed, emerged as a s ig n if ican t main e f fe c t .  The in te r ­
action was non-significant. The oo2 fo r  age was again .34.
Both analyses show the same patterns, in that age, not hours of 
TV viewed, is the most s ig n if ican t factor in determining whether a 
woman's attitudes toward women's rights and roles are trad it io n a l or 
l ib e r a l .  The findings refute the prediction that the amount of time 
women spend viewing te levis ion  is related to th e ir  a ttitudes toward 
women's rights and roles. An increment in one did not correspond to 
a decrement in the other. A one-way analysis of attitudes across the 
four age groups fu rther supported th is  finding (see Table 11). The 
ANOVA summary is provided in Table 12. Tukey post hoc comparisons 
indicated that women 70 and older were s ig n if ican tly  ( j d  < .01) more 
conservative in th e ir  attitudes than women 50-70. Women 50-70 were 
s ig n if ic a n tly  more conservative than women 30-50, who in turn were
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Table 7
Liberalism on the Attitudes Toward Women Scale as a Function of Age 
Grouping and Hours of Programs Normally Viewed
Light Viewer Average Viewer Heavy Viewer
(1 thru 20.5) (20.5 thru 39) (39.1 thru 90) Combined
g^e Groups M n M n M n M n
18-30 58.71 17 56.48 21 58.36 14 57.71 52
30-50 49.42 19 54.55 20 51.75 12 51.98 51
50-70 38.27 15 41.31 16 43.21 14 40.89 45
70 + 42.00 7 43.17 6 40.25 12 41.44 25
Combined 48.36 58 50.75 63 48.58 52
Note: 173 is the to ta l number of subjects on which th is  table is
based.
34
Table 8
Analysis of Variance Summary of Attitudes Toward Women as a Function 
of Age Grouping and Hours of Programs Normally Viewed
Source d . f . M.S. F P< 0)2
Age 3 2894.05 29.79 .001 .335
Hours of TV 2 59.19 .61 n.s. -.003
Age x Hours of TV 6 68.71 .71 n. s. .005
Error 161 97.16
Note: 173 is the to ta l number of subjects on which th is  table is
based.
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Table 9
Liberalism on the Attitudes Toward Women Scale as a Function of Age
Grouping and Ratio of TV Viewed
Light Viewer Average Viewer Heavy Viewer
(.04  thur .56) (.57 thru .68) (.69  thru .95) Combined
Age Groups M n M n M n M n
18-30 56.29 24 61.89 9 57.53 19 57.71 52
30-50 49.32 22 56.08 13 52.31 16 51.98 51
50-70 40.05 21 39.33 12 40.54 13 40.00 46
70 + 43.00 13 38.17 6 35.43 7 39.85 26
Combined 47.95 80 49.67 40 49.18 55
Note: 175 is the to ta l number of subjects on which this table is based.
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Table 10
Analysis of Variance Summary of Attitudes Toward Women as a 
Function of Age Grouping and Ratio of TV Viewed
Source d . f . M.S. F P< O)2
Age 3 3456.78 30.32 .001 .336
Hours of TV 2 87.32 .77 n .s . -.002
Age x Ratio of TV 6 116.55 1.02 n.s. .001
Error 163 114.03
Note: 175 is the to ta l number of subjects on which th is  table is based.
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Table 11
Means and Standard Deviations fo r  Attitudes Toward Women Scores
as a Function of Age Grouping
Age Groups n Mean SD
18-30 52 57.71 8.44
30-50 51 51.98 12.35
50-70 46 40.00 10.87
70 + 26 39.85 10.74
Table 12
Analysis of Variance Summary of Attitudes Toward Women 
as a Function of Age Grouping
Source d . f . M.S. F P< O)2
Between Groups 3 3430.46 30.14 .001 .333
Within Groups 171 113.81
Total 174
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s ig n if ic a n tly  more conservative than women 18-30.
Liberal-conservative attitudes were related to the demographic 
variables (see Tables 13-18). The one-way ANOVA on marital status 
revealed th is factor to be s ig n if ic a n t. Post hoc comparisons in d i­
cated that widowed women were more conservative ( j d  < .05) in . th e ir  
attitudes than other groups (see Table 13). Table 14 shows the 
ANOVA summary. Omega squares (oo2 ) indicated that .14 of the to ta l  
variance was accounted fo r  by marital status. Divorced women were 
the most l ib e ra l .  Single women and married women were less conserva­
t iv e  than widowed women. Employment status also influenced attitudes  
(see Table 15). Mean comparisons indicated that employed women were 
more l ib era l in th e ir  attitudes than unemployed or re tired  women 
(jd < ':.05). Retired women held the most conservative attitudes .
Table 16 provides the ANOVA summary. The (oo2 ) fo r  employment was .28. 
Educational level was a th ird  factor influencing attitudes (see 
Table 17). Women with a grade school education had the most con­
servative a tt itu d es , while those with some college displayed the most 
l ib e ra l a ttitu des . Women with some high school education, high school 
graduates, college graduates, and those with a college education formed 
the middle group. The ANOVA summary is provided in Table 18. The 
(oo2 ) fo r  education was .22.
Overall these results suggest that the most conservative attitudes  
toward women's rights and roles are held by women who are widowed, 
re t ire d ,  and have a grade school education. Comparing these results  
with those found fo r  age grouping shows a pattern of consistency. The 
age results indicated that womenjin the 70 and older age range possessed
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Table 13
Means and Standard 
as
Deviations 
a Function
fo r  Attitudes Toward Women 
of Marital Status
Scores
Marital Status n Mean SD
Single 55 54.76 12.43
Married 77 46.68 13.81
Divorced 11 55.27 7.71
Widowed 32 41.06 7.28
Table 14
Analysis of Variance Summary of Attitudes Toward Women 
as a Function of Marital Status
Source d . f . M.S. F P< a)2
Between Groups 3 1559.86 10.64 .001 .142
Within Groups 171 146.62
Total 174
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Table 15
Means and Standard Deviations f o r  A t t i tu d e s  Toward Women Scores
as a Function o f Employment Status
Employment Status Mean SD
Employed 54.99 9.87
Unemployed 48.16 12.97
Retired 38.08 11.24
Table 16
Analysis of Variance Summary of Attitudes Toward Women 
as a Function of Employment Status
Source d . f . M.S. F P< w2
Between Groups 2 4314.94
Within Groups 172 122.80
Total 174
35.14 .001 .281
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Table 17
Means and Standard Devia tions f o r  A t t i tu d e s  Toward Women Scores
as a Function o f  Educational Level
Educational Level n Mean SD
Grade School 6 33.17 6.11
Some High School 11 37.36 20.27
High School Graduate 44 42.52 9.95
Some College 85 54.15 11.38
College Graduate 11 47.00 9.11
College + 18 51.50 11.52
Table 18
Analysis of Variance Summary of Attitudes Toward Women 
as a Function of Educational Level
Source d . f . M.S. F P< w2
Between Groups 5 1448.12 10.87 .001 .219
Within Groups 169 133.20
Total 174
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the most conservative a tt itu des . Not to be overlooked is that the 
probab ility  of widowhood and retirement occurring during and prio r  
to th is  age is at i ts  greatest. Also fo r  most women in this age 
range, grade school was the highest level of education obtained.
These observations seem to indicate that although marital status, 
employment, and education, l ik e  age grouping, are s ig n if ican t factors  
in determining attitudes toward women's rights and roles, age may be 
a confounding fac to r. Results suggest that the most l ib e ra l attitudes  
are held by women who are divorced, employed, and college educated. 
Unlike women who hold conservative a tt i tu d e s , age confounding with  
respect to such factors as divorce and employment in women who hold 
l ib e ra l attitudes are not as obvious because divorce and employment do 
not appear to be age specific . They can occur to women.of any age. 
These two factors are closely akin to what Abrahams, Feldman, and 
Nash (1978) ca ll 1i fe -s i tu a t io n s . I t  does appear that age, to some 
extent, is related to marital status, employment, and education for  
both younger and older women.
Overa ll, the data in ,th is  section do not support the hypothesis 
of a lin e a r  relationship between amount of time viewing te levis ion  
and conservative attitudes toward women, irrespective of age.
Quite the contrary, age not the amount of TV, is the most s ig n if ican t  
fac to r  in determining conservative a tt itu des .
Attitudes Toward Women and Sex-Role Orientation
The second hypothesis predicted th a t,  regardless of the amount 
of TV viewed, women's attitudes toward women's rights and roles is 
related to th e ir  sex-role o rien tation . I t  was fu rther assumed that
43
th is  relationship is stronger in older women.
Several d if fe re n t analyses were performed on the subject's  
attitudes toward women scores. The f i r s t  analysis was a rep lica tion  
of the analyses performed by Bern (1977). Masculinity and fem ininity  
scores fo r  each subject were determined. In the present study the 
mean masculinity score was 4.74, the median 4.60, and the standard 
deviation 3.68. The mean fem in in ity  score was 5.17, the median 5.05, 
and standard deviation 3.78. Compared to the median s p lits  calculated  
in Bern's (1977) study (4 .89-m asculin ity , 4 .7 6 -fem in in ity ) ,  median mas­
c u l in i ty  scores in th is  study were somewhat deflated while median 
fem in in ity  scores were in f la te d .  But, no male subjects were used in 
th is  study, therefore the median s p lits  were based s t r ic t ly  on the 
mean scores of women. Subjects were then c lass ified  as masculine 
(high masculine-low feminine), feminine (high feminine-low masculine), 
androgynous (high masculine-high feminine), or undifferentiated (low 
masculine-low feminine) based on grouping scores as above 4.60 or 
below 5.05 the median on both the Masculinity and Femininity Scales.
A one-way analysis of variance, using these four groups, was performed 
on the A ttitude Towards Women score. Table 19 presents the mean scores 
fo r  th is analysis. The ANOVA summary can be found in Table 20. Sex- 
role orientation appeared as a s ig n if ican t fac to r, contrary to Bern 
(1977) who reported a s ig n if ican t e ffe c t  of sex-role fo r  males but not 
females. However, an omega square indicated that only .06 of the to ta l  
variance in th is  one-way analysis was accounted fo r  by sex-role . The 
mean a tt itu d e  scores in Bern's study, using college students, showed 
that feminine women (M = 58.4) were the most conservative, followed by
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Table 19
Means and Standard Deviations f o r  A t t i tu d e s  Toward Women Scores
as a Function o f  Sex-Role C la s s i f ic a t io n
Sex-Role Based 
on Median Splits n Mean SD
Undifferentiated 48 44.92 15.40
Feminine 40 45.58 11.08
Masculine 41 52.12 10.88
Androgynous 46 52.43 12.37
Table 20
Analysis of Variance Summary of Attitudes Toward Women 
as a Function of Sex-Role C lassification
Source d . f . M.S. F P< O)2
Between Groups 3 733.10 4.55 .01 .057
Within Groups 171 161.13
Total 174
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masculine women (M = 6 1 .0 ) ,  androgynous women (M = 61 .5 ) ,  and undif­
fe rentia ted  women (M = 62 .1 ). The overall results in the present 
study showed that undifferentiated women were the most conservative 
followed by feminine, masculine, and androgynous women, who were the 
most l ib e r a l .  I t  appears that the inconsistency between these two 
studies may be a function of age of the subjects involved. Therefore, 
college students were separated and a one-way analysis was performed 
on th e ir  a ttitudes toward women scores as a function of sex-role  
c la s s if ic a t io n . Sex-role was not found to be s ig n if ican t.
The U 2) fo r  sex-role was - .015 . However, sim ilar to Bern's (1977) 
resu lts , mean a tt itude  scores fo r  college women showed that feminine 
women (M = 55.8) were the most conservative, followed by masculine 
women (M = 61.1) (see Table 21). The ANOVA summary can be found in 
Table 22. Table 23 presents the mean ages for undifferentia ted ,  
feminine, masculine, and androgynous women. A one-way analysis on 
age revealed a s ig n if ican t e f fe c t  fo r  age (see Table 24). Subsequent 
comparisons showed that older women were more l ik e ly  to be c lass if ied  
as undifferentiated while younger women were more l ik e ly  to be c lass i­
f ie d  as masculine or androgynous. This finding appears to be consis­
tent with the age hypothesis which states that younger people are 
expected to be less sex typed in self-assessments than older ones 
(Abrahams et a l . ,  1978). The age factor also emerged as a s ig n if ican t  
fac to r  in two subsequent analyses.
A 4 (Age) x 4 (BSRI) analysis of variance performed on Attitudes  
Toward Women scores showed a s ig n if ican t main e ffe c t fo r  age but not 
sex-role. The in teraction was also non-significant (see Table 25).
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Table 21
Means and Standard Deviations f o r  College Students' A t t i tu d e s  Toward
Women Scores as a Function o f  Sex-Role C la s s i f ic a t io n
Sex-Role Based 
on Median Splits n Mean SD
Undifferentiated 8 61.13 8.10
Feminine 10 55.80 6.81
Masculine 17 56.53 8.40
Androgynous 17 58.41 9.59
Table 22
Analysis of Variance Summary fo r  College Students' Attitudes Toward 
Women as a Function of Sex-Role C lassification
Source d . f . M.S. F P< O)2
Between Groups 3 53.95 .745 n.s. - .015
Within Groups 48 72.39
Total 51
Table 23
Mean Ages of Women on Bern's Sex-Role Inventory
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Sex-Role Based
on Median Splits n Mean SD
Undifferentiated 48 52.67 20.92
Feminine 40 48.73 21.12
Masculine 41 37.51 22.33
Androgynous 46 38.98 17.29
Table 24
Analysis of Variance Summary fo r  Women's Ages on 
Bern's Sex-Role Inventory
Source d . f . M.S. F P< U)2
Between Groups 
Within Groups 
Total
3
171
174
2439.14
417.26
5.84 .001 .076
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Table 26 shows the mean scores. The c o n f l ic t  between th is fa c to r ia l  
analysis and the one-way ANOVA is probably due to the power of the 
age facto r. An omega square indicated that .27 of the to ta l variance 
in the fa c to r ia l  analysis was accounted fo r by age, while sex-role  
accounted for -.001 and the interaction accounted fo r - .005 . Although 
sex-role orientation appeared as a s ig n if ican t fac to r  in the one-way 
analysis i t  only accounted fo r  .06 of the to ta l variance.
Analysis Using Ratio of TV Viewed
The la s t  analysis performed was a multiple regression. Table 27
contains a summary of th is  analysis. Attitudes Toward Women was used
as the dependent variab le , with Age Grouping, Masculinity and Femininity 
Scores, and Ratio of TV viewed as the "predictor" variables. Approxi­
mately 31% of the variance in a ttitudes toward women was accounted fo r  
by age grouping. When fem ininity  was added 32% of the variance was 
explained, but th is  change accounted fo r  less than 1% of the variance. 
Adding masculinity added 2%. Ratio o f TV viewed accounted fo r  less than 
1% of the variance. Age grouping was also the only variable which 
s ig n if ic a n tly  correlated (_r = - .5 6 )  with a ttitudes toward women. This 
relationship was consistent with the finding in the one-way analysis. 
Both analyses showed that attitudes toward women become increasingly  
more conservative with advancing age.
Analysis Using Hours of Programs Normally Viewed
A second regression analysis using attitudes toward women as the 
dependent variable and hours o f programs normally viewed as the "predic­
tor" variable revealed few differences with the preceding analysis 
(see Table 28). Rather, hours of programs viewed accounted fo r  less
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Table 25
Analysis of Variance Summary fo r  Attitudes Toward Women as a Function 
of Age Grouping and Sex-Role Orientation
Source d . f . M.S. F P< a2
Age 3 2799.67 24.35 .001 .269
Sex-Role 3 102.30 .89 n.s. -.001
Age x Sex-Role 9 96.93 00 -P=> n .s. -.005
Error 159 114.98
Table 26
Liberalism on the Attitudes Toward Women Scale as a Function 
of Age Grouping and Sex-Role C lassification
Age Groups
18-30 30-50 50-70 70 +
Sex-Role Based —------------  --------------  --------------  ------------
on Median Splits M n M n M n M n
Undi f  ■ferent i ated 61.13 8 51.08 12 39.12 17 35.36 11
Feminine 55.80 10 49.11 9 38.13 15 41.83 6
Masculine 56.53 17 51.77 13 51.00 3 43.75 8
Androgynous 58.41 17 54.29 17 40.91 11 46.00 1
Note: The values in these tables are based on an N of 175.
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Table 27
M u lt ip le  Regression Ana lys is  on A t t i tu d e s  Toward Women Using Age
Grouping, M a scu l in i ty  and Fem in in ity  Scores and Ratio o f
TV Viewed as "P re d ic to r"  Variab les
Variable Multip le R R Square RSQ Chance Simple R Fa p<^
Age Group .55980 .31337 .31337 -.55980 78.95 .001
Femininity .56665 .32109 .00772 -.04379 40.67 .01
Masculinity .58550 .34281 .02172 .02422 29.73 .05
Ratio of TV Viewed .58950 .34752 .00471 .07182 22.64 n.s.
a
Overall F -  reported fo r  each variable as i t  was added into the 
equation.
^Significance of individual F ratios fo r  each independent variable  
a f te r  a l l  variables have been added into the equation.
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Table 28
M u lt ip le  Regression Summary on A t t i tu d e s  Toward Women Using Age
Grouping, M a scu l in i ty  and Fem in in ity  Scores, and Hours o f
Programs Normally Viewed as "P re d ic to r"  Variab les
Variable M ultip le  R R Square RSQ Chance Simple R Fa p<b
Age Group .55980 .31337 .31337 -.55980 78.95 .001
Femininity .56665 .32109 .00772 -.04379 40.67 .01
Masculinity .58550 .34281 .02172 .02422 29.73 .05
Hours of Programs 
Normally Viewed .58625 .34369 .00088 .02995 22.25 n .s .
a0verall R - reported fo r  each variable  as i t  was added into the 
equation.
^Significance of individual F ratios fo r  each independent variable a f te r  
a l l  variables have been added into the equation.
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variance in attitudes than the ra t io  approach. Again, the variable  
which accounted fo r  the most variance in a ttitudes was age.
In general, age, not sex-role orientation or TV viewing was the 
most s ig n if ican t factor in determining attitudes toward women.
Although a one-way analysis revealed a s ig n if ican t e ffe c t  of sex-role  
on a tt itu d es , the two other analyses did not support th is finding.
Both m ultiple regression analyses showed age, not masculinity- 
fem in in ity  or TV viewing, accounted fo r  the major portion of the variance. 
Analyses Using Interaction Terms
Two additional m ultip le  regression analyses using attitudes toward 
women as the dependent variable were also performed. However, th is  
time interactions between age and the other demographic variables  
(marital status, employment, occupation, and education) were used as 
the "predictor" variables.
The standard regression method used in the f i r s t  analysis found 
that approximately 33% of the variance in a ttitudes toward women was 
accounted fo r  by age. The interaction between age and education ac­
counted for 2% of the variance. Age and employment accounted fo r  1% 
while age and marital status accounted fo r  less than 1% of the v a r i ­
ance (see Table 29). In the second additional analysis performed, the 
order of inclusion was specified so that the age variable would be 
added into the equation la s t .  Approximately 10% of the variance in 
attitudes toward women was accounted fo r  by the in teraction between
i
age and education. Age and marital status accounted fo r 12% of the 
variance while age and employment accounted fo r 9%. (see Table 30).
Even though the order of inclusion was specified, the interactions
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Table 29
M u lt ip le  Regression A na lys is  on A t t i tu d e s  Toward Women Using Age
and Demographic Variab les Plus In te ra c t io n  Terms as
"P re d ic to r "  Variab les
Variable M ultip le  R R Square RSQ Chance Simple R Fa P<b
Age .57169 .32683 .32683 -.57169 76.71 n.s.
Employment .59974 .35968 .03285 -.51916 44.09 .001
Ratio of TV .61784 .38173 .02204 .14019 32.11 n.s.
Education .62636 .39233 .01060 .29338 25.02 .001
Age x Education .64363 .41426 .02193 -.32448 21.78 .001
Age x Employment .65445 .42831 .01404 -.56178 19.10 n.s.
Age x Marital Status .65756 .43238 .00407 -.46537 16.54 n.s.
Occupation .65866 .43383 .00145 .01025 14.46 .001
Age x Occuation .66674 .44454 .01071 -.43029 13.34 .001
Age Grouping .66768 .44579 .00125 -.56804 11.99 n.s.
Hours of Programs .66846 .44684 .00105 -.02970 10.87 .05
Hours Available .67331 .45335 .00651 -.21474 10.16 n.s.
Reported Hours .67334 .45339 .00004 -.08736 9.32 n.s.
Overall F -  reported fo r  each variable  and interaction as they were added 
into the equation.
S ig n if ica n ce  o f in d iv id u a l F r a t io s  f o r  each va r ia b le  and in te ra c t io n
a f t e r  the va r ia b le s  have been added in to  the equation.
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Table 30
M ultip le Regression Analysis on Attitudes Toward Women Specifying 
the Order of Inclusion of the "Predictor" Variables
Variabl e M ultip le  R R Square RSQ Chance Simple R Fa P<b
Age x Education .32448 .10529 .10529 -.32448 18.59 .05
Age x Marital Status .47178 .22258 .11729 -.46537 22.47 n.s.
Age x Employment .56178 .31560 .09302 -.56178 23.98 n.s.
Age x Occupation .57867 .33486 .01926 -.43029 19.51 .05
Hours Available .58359 .34058 .00572 -.21474 15.91 n.s.
Reported Hours .58644 .34391 .00333 -.08736 11.09 n.s.
Hours of Programs .60661 .36798 .02406 -.02970 11.09 n.s.
Ratio of TV .60846 .37022 .00224 .14019 11.09 n.s.
Education .64976 .42219 .05197 .29338 12.18 .001
Employment .66269 .43916 .01697 -.51916 11.67 .001
Occupation .67249 .45224 .01308 .01025 11.11 .001
Age .67288 .45276 .00052 -.57169 10.13 n.s.
Age Grouping .67334 .45339 .00063 -.56804 9.31 n.s.
a0verall F - reported fo r  each variable and in teraction as they were added 
into the equation.
L
S ig n if ica n ce  o f in d iv id u a l  F ra t io s  f o r  each v a r ia b le  and in te ra c t io n
a f t e r  the va r ia b le s  have been added in to  the equation.
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indicated that age s t i l l  accounted fo r  a portion of the variance in 
attitudes toward women.
In general, the in teraction terms used in the preceding analyses 
accounted fo r  very l i t t l e  of the variance in a ttitudes toward women.
The interactions that did account fo r the most variance in attitudes  
toward women were the interactions between age and education, age and 
marital status, and age and employment, suggesting that some cohort 
differences may be involved. Again, age appeared to be the most 
s ig n if ic a n t facto r in accounting fo r  variance in attitudes toward 
women.
Program Content and Ratings on 
Preference and Realism 
The th ird  hypothesis predicted that heavy viewers would watch 
more TV programs and prefer more popular programs than l ig h t  viewers. 
Further, the heavy viewers would rate the viewed programs as more 
r e a l is t ic  and representative of the real world than th e ir  l ig h t  viewer 
counterparts. Subject preference and realism ratings of the top day­
time and prime-time te lev is ion  programs provided the data fo r  these 
analyses.
Analyses Using Hours of Programs Normally Viewed
A one-way ANOVA, using hours of programs normally viewed as the 
between subject's factor was performed on preference and realism 
ratings for each program. This analysis was performed so that d i f ­
ferences in preference and realism ratings of p art icu lar TV programs 
could be analyzed in terms of the hours of programs viewed. The sum­
mary fo r preferences ratings can be found in Table 31. Few s ig n if ican t
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Table 31
Summary Table of Preference Ratings fo r  Daytime and Prime-time 
Programs fo r Hours of Programs Normally Viewed
n
Hours of Programs 
Normally Viewed
Light Avg. Heavy d.f F P<
Daytime Programs Mean Rating
All My Children 159 4.06 4.16 3.70 2,156=1.43 n.s.
General Hospital 160 4.07 4.13 3.21 2,157=6.58 .001
One L ife  to Live 159 4.41 4.20 3.43 2,156=6.30 .05
Ryan's Hope 158 4.39 4.23 3.80 2,155=2.62 n.s.
As the World Turns 160 4.55 4.16 3.72 2,157=4.76 .01
Young & the Restless 12 1.00 1.71 1.00 2,9=1.95 n .s .
The Guiding Light 8 1.00 1.00 1.25 2,5<1 n.s.
Days of Our Lives 13 1.50 1.60 1.00 2 , 10<1.45 n.s.
Phil Donahue 13 1.00 1.00 1.17 2 ,11<1 n.s.
Family Feud 7 1.00 1.00 1.50 2 ,4<1 n .s .
Prime-time Programs
Laverne & Shirley 161 3.18 2.71 3.27 2,158=2.72 n.s.
Mork & Mindy 161 3.04 2.85 2.96 2 , 158<1 n.s.
Happy Days 159 2.96 2.36 3.04 2,156=4.21 .05
Barney M il le r 158 3.71 3.13 3.09 2,155=2.81 n.s.
Chariie*s Angels 160 3.61 3.20 3.35 2,157=1.43 n.s.
What's Happening 156 4.12 3.72 4.13 2,153=2.14 n.s.
L i t t l e  House on the P ra ir ie 166 2.22 2.07 2.00 2 , 163<1 n.s.
M*A*S*H 161 2.81 2.31 2.44 2,158-1.71 n .s .
Three's Company 158 3.31 2.62 2.59 2,155=4.11 .05
Taxi 156 4.22 3.41 3.48 2,153=5.43 .01
Family 14 1.00 1.00 1.00 2,11<1 n.s.
Waltons 12 1.00 1.20 1.00 2 ,9<1 n.s.
Lou Grant 7 1.00 1.00 1.00 2 ,4<1 n.s.
Sixty Minutes 6 1.00 1.00 1.00 2 ,3<1 n.s.
Paper Chase 6^ 1.00 1.33 1.00 2 ,3<1 n .s .
57
results emerged. For programs viewed, s ig n if ican t differences in 
preference ratings were present in 6 of the 25 programs. However, 4 
of these programs were more highly preferred by heavy viewers than 
l ig h t  or average viewers. Although heavy viewers average preference 
ratings grouped around the middle of the scale (the lower the score 
on th is  scale the more that program is preferred), th e ir  ratings  
were higher than l ig h t  or average viewers who were more l ik e ly  to 
rate the shows as poor. Such programs as General Hospital, One L ife  
to Live, As the World Turns and Three's Company received higher 
preference ratings by heavy viewers than l ig h t  or average viewers.
Happy Days and Taxi were preferred more by average viewers.
Table 32 provides a summary of realism ratings fo r  daytime and 
prime-time programs. Using programs viewed as the dependent measure, 
s ig n if ican t differences in realism ratings appeared for 4 of the 25 
l is te d  programs. Heavy viewers rated 3 of the 4 programs as more 
r e a l is t ic  than e ith er  average or l ig h t  viewers.
Additional analyses were performed on subject's preference and 
realism ratings. A 3 (Amount of Viewing Time) x (Age) analysis of 
variance was performed on subject's preference ratings in order to 
determine the independent variable  and combined effects  of viewing 
time and age on preference. Tab le .33 provides a summary of the 
analysis fo r  age and hours of programs'normally viewed. A s ig n i f i ­
cant main e f fe c t  fo r  age was found in 14 of 15 programs, whereas a sigr. 
nifleant.m ainseffect fo r  TV viewed was present.for 9 .of .15 programs. 
Table 34 presents the mean preference ratings fo r various TV programs 
using age and programs viewed as factors . These summary tables show
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Table 32
Summary Table of Realism Ratings fo r  Daytime and Prime-time Programs 
fo r  Hours of Programs Normally Viewed
n
Hours of Programs 
Normally Viewed
Light Avg. Heavy df F P<
Daytime Programs Mean Rating
All My Children 61 3.71 3.00 2.60 2,58=4.81 .01
General Hospital 68 3.21 3.05 2.79 2,65<1 n.s.
One Life  to Live 54 3.43 3.12 2.43 2,51=3.13 .05
Ryan 1s Hope 56 3.50 3.00 2.77 2,53=1.57 n.s.
As the World Turns 56 3.18 2.95 2.75 2,53<1 n.s.
Young & the Restless 12 3.00 2.88 3.00 2 ,9<1 n.s.
The Guiding Light 6 2.00 1.67 1.50 2,3<1 n.s.
Days of Our Lives 10 2.00 1.33 1.33 2,7<1 n.s.
Phil Donahue 10 1.00 1.00 1.00 2 ,7<1 n.s.
Family Feud 6 1.50 1.00 1 ,4<1 n .s .
Prime-time Programs
Laverne & Shirley 113 3.14 3.02 2.79 2 ,110<1 n.s.
Mork & Mindy 103 4.13 4.31 3.97 2,100<1 n.s.
Happy Days 120 2.81 2.46 2.53 2 , 117<1 n . . s
Barney M il le r 98 2.96 2.71 2.38 2,95=2.01 n.s.
Charlie 's Angels 116 4.11 3.47 3.32 2,113=4.97 .01
What's Happening 70 3.00 2.66 3.30 2,67=2.96 n.s.
L i t t l e  House on the P ra ir ie 135 1.98 1.94 1.86 2 ,132<1 n.s.
M*A*S*H 125 2.77 2.72 2.47 2 ,122<1 n.s.
Three's Company 117 3.24 2.92 2.97 2 ,114<1 n .s .
Taxi 78 3.38 2.61 2.92 2,75=4.21 .05
Family 15 1.00 1.50 1.67 2,12<1 n.s.
Waltons 9 1.50 1.20 1.00 2,6<1 n.s.
Lou Grant 7 1.00 1.00 1.00 2 ,4<1 n .s .
Sixty Minutes 5 1.00 1.00 1.00 2 ,2<1 n.s.
Paper Chase 4 2.00 2.00 1.00 2, 1<1 n.s.
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Table 33
Analysis of Variance Summary of Age and Hours of Programs 
Normally Viewed fo r  Preference Ratings
Name of Program Age Hours of TV Age x Hours of TV
Daytime
All My Children F(3,147)=20.31 F(2 ,147)=3 .34 F(6,147)=1.03
p<.001 p< .05 n.s.
General Hospital F (3 ,148)=7.97 F(2,148)=9.26 F (6 ,1 4 8 )= l.21
p<.001 p<.001 n.s.
One L ife  to Live F(3 ,147)=9.19 F(2,147)=8.59 F(6,147)<1
p<.001 p<.001 n.s.
Ryan's Hope F(3,146)=13.52 F(2,146)=4.47 F(6,146)<1
p<.001 p<.01 n.s.
As the World Turns F(3,148)<1 F(2,148)=5.03 F(6,148)<1
n.s. p<.01 n.s.
Days of Our Lives F(3,5)=9.53 F(2,5)<1 F(2,5)<1
p<.05 n.s. n.s.
Prime-time
Laverne & Shirley F(3,149)=16.79 F(2,149)=2.68 F(6,149)=1.34
p<.001 n.s. n.s.
Mork & Mindy F(3,149)=41.75 F(2,149)=1.06 F(6,149)=1.72
p<.001 n.s. n.s.
Happy Days F(3,147)=12.25 F(2,147)=4.23 F{6,147)=1.15
p<.001 p<.05 n.s.
Barney M il le r F (3 ,146)=7.94 F(2,146)=4.57 F(6 ,146)<1
p<.001 p<.01 n.s.
C h a riie ' s Angels F(3,148)=6.58 F(2,148)=2.15 F(6,148)<1
p<.001 n.s. n.s.
What's Happening F(3 ,144)=20.72 F(2,144)=2.24 F(6,144)<1
p<.001 n.s. n .s.
M*A*S*H F(3,149)=6.08 F(2,149)=2.23 F(6,149)=1.51
p<.001 n.s. n.s.
Three's Company F (3 ,146)=10.64 F(2 ,146)=2.68 F (6,146) =1.39
p<.001 p<.01 n.s.
Taxi F(3,144)=6.51 F (2 ,144)=6.55 F(6,144)<1
p<.001 p<.01 n.s.
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the e ffe c t of age on preference ratings. In most cases women between 
the ages of 18 and 30 preferred to view more popular TV programs than 
women in any of the other three age groups. These same TV programs 
were least preferred by women 70 and older. Preference ratings by 
women 30 through 50 and 50 through 70 were in the mid range of the two 
extremes. In terms of hours of programs viewed, heavy viewers prefer 
to view more popular programs than l ig h t  or average viewers. However 
th is  pattern seems to be res tr ic ted  to daytime programs. When ratings 
fo r  prime-time programs are considered, preference fo r these programs 
is not characteris tic  of one group. That is ,  l ig h t  and average 
viewers are ju s t as l ik e ly  as heavy viewers to view and prefer such 
programs as Laverne and S h ir ley , Mork and Mindy, Happy Days and other 
top rated prime-time programs. In several cases i t  was average 
viewers who were more l ik e ly  to view and preferred to view these 
programs than the other two groups.
A 3 (Amount of Viewing Time) x 4 (Age) analysis of variance was 
also performed on realism ratings. A summary of th is  analysis is 
provided in Table 35. Age as a s ig n if ican t main e ffe c t  appeared fo r  
8 of 10 programs l is te d .  For 2 of the programs, a s ig n if ican t main 
e ffe c t  fo r programs viewed appeared. Table 36 presents a summary 
of the mean realism ratings for these programs using age and hours of 
programs normally viewed as factors . S ign ificant differences in 
realism ratings ex is t in terms of age. One can also note the e ffe c t  
of hours of TV on these ratings.
Analyses Using Ratio of TV Viewed
A one-way analysis of variance, using ra t io  of TV viewed as the
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Table 35
Analysis of Variance Summary of Age and Hours of Programs 
Normally Viewed fo r  Realism Ratings
Name of Program Age Hours of TV Age x Hours of TV
Daytime
All My Children F(3,52)=4.03 F(2,52)=5.41 F(3,52)< 1
p< .01 p<.01 n.s.
General Hospital F(3.58)=4.85 F(2,58)<1 F(4,58)< 1
p< .01 n .s . n.s.
One L ife  to Live F(3,45)=3.40 F(2,45)=2.65 F(3,45)<1
p<. 05 n.s. n.s.
Prime-time 
Laverne & Shirley F(3,102)<1 F(2,102)<1 F(5,102)=2.78
n.s. n .s . p<.05
Mork & Mindy F(3,93)=3.75 F(2,93)<1 F (4 ,93)<1
p<.01 n.s. n.s.
C h a riie1s Angels F(3 ,105)=8.13 F(2,105)=4.81 F(5 ,105)=2.13
p<.001 p<.01 n .s.
What's Happening F(3.60)=3.54 F( 2,60) =2.81 F(4,60)=1.51
p<.05 n.s. n.s.
L i t t l e  House on the F(3,123)=9.18 F(2,123)<1 F(6,123)=1.61
P ra ir ie p<.001 n.s. n.s.
Three's Company F(3,1Q6)=2.611 F(2,106)<1 F(5,106)=2.49
p<.05 n.s. p<.05
Taxi F(3,68)=1.77 F(2 ,68 )=4 .14 F(4,68)=1.64
n.s. p< .05 n.s.
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between subject's fac to r, was performed on preference and realism  
ratings fo r  each program. The number of s ig n if ican t d iffe ren ces . in 
preference ratings under ra t io  of TV viewed were few (see Table 37). 
Only 2 of 25 programs were found to have s ig n if ican t differences in 
preference ratings. These programs were Barney M i l le r  and Taxi.
Barney M il le r  was preferred by average viewers, while Taxi was most 
preferred by heavy viewers.
However, i f  one considers the results as a whole, a d i f fe re n t  
pattern emerges. This d ifference seems to be most evident in terms 
of preference fo r  daytime and prime-time programs between heavy and 
average viewers. Heavy viewers prefer more daytime programs than 
e ith e r  average or l ig h t  viewers, as noted in the preference ratings  
assigned by heavy viewers to these programs. For 5 out of 10 daytime 
programs the average preference rating was higher fo r  heavy viewers 
than average or l ig h t .  Differences in preference ratings for the 
f iv e  remaining daytime, programs were very small. This resu lt was 
prim arily  due to the small number of subjects responding.
Few s ig n if ican t differences in realism ratings were found fo r  
ra t io  of TV viewed. Only 1 of 25 programs yielded a s ig n if ican t  
difference (see Table 38).
An additional 3 (Amount of Viewing Time) x 4 (Age) analysis was 
performed on subject preferences. Table 39 provides a summary of 
the analysis fo r  age and ra t io  of TV viewed. A s ig n if ican t main 
e f fe c t  fo r  age appeared in 13 of 15 programs. No s ig n if ican t main 
e f fe c t  was found fo r  ra t io  of TV viewed.
A 3 (Amount of Viewing Time) x 4 (Age) analysis was also performed
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Table 37
Summary Table of Preference Ratings fo r  Daytime and Prime-time 
Programs fo r  Ratio of TV Viewed
Ratio of TV Viewed
n Li ght Avg. Heavy df F P<
Daytime Programs Meani Rating
All My Children 159 3.97 4.30 4.80 2,156=1.28 n.s.
General Hospital 160 3.84 3.97 3.73 2 , 157<1 n .s .
One L ife  to Live 159 4.08 4.05 3.96 2 .156<1 n .s .
Ryan's Hope 158 4.30 4.19 3.92 2,155=1.27 n .s .
As the World Turns 160 4.24 4.00 3.88 2,157=2.78 n.s.
Young & the Restless 12 1.20 2.00 1.40 2.9=1.03 n.s.
The Guiding Light 8 1.00 1.00 1.20 2 ,5<1 n.s.
Days of Our Lives 13 1.66 1.00 1.00 2,10=2.15 n.s.
Phil Donahue 13 1.00 1.25 1.00 2,11=1.31 n.s.
Family Feud 7 1.00 2.00 1.00 2,4=1.81 n .s .
Prime-time Programs
Laverne & Shirley 161 3.15 2.95 2.90 2 , 158<1 n.s.
Mork & Mindy 161 3.19 2.58 2.84 2,158=1.72 n.s.
Happy Days 159 2.71 2.78 2.80 2 , 156<1 n.s.
Barney M il le r 158 3.66 2.94 3.04 2,155=4.01 .05
C h a riie ' s Angels 160 3.47 3.30 3.29 2 , 157<1 n.s.
What's Happening 156 4.07 3.89 3.88 2 ,153<1 n.s.
L i t t l e  House on the Pra ir ie 166 2.12 2.15 2.02 2 , 163<1 n.s.
M*A*S*H 161 2.61 2.64 2.26 2,158=1.06 n .s .
Three's Company 158 3.08 2.78 2.51 2,155=2.25 n.s.
Taxi 156 4.01 3.58 3.31 2,153=3.85 .05
Family 14 1.00 1.00 1.00 2 ,11<1 n.s.
Waltons 12 1.20 1.00 1.00 2,9<1 n.s.
Lou Grant 7 1.00 1.00 1.00 2 ,4<1 n.s.
Sixty Minutes 7 1.00 1.00 1.00 2 ,4<1 n.s.
Paper Chase 6 1.00 1.00 1.50 2,3=1.00 n.s.
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Table 38
Summary Table of Realism Ratings fo r  Daytime and Prime-time 
Programs fo r  Ratio of TV Viewed
Ratio of TV Viewed
n Li ght Avg. Heavy df F P<
Daytime Programs
All My Children 61 3.30 3.09 2.85 2 ,58<1 n.s.
General Hospital 68 2.93 2.94 3.08 2 ,65<1 n.s.
One L ife  to Live 54 3.12 2.92 2.56 2 ,51<1 n.s.
Ryan's Hope 56 3.30 2.83 2.90 2,53<1 n.s.
As the World Turns 56 3.14 3.23 2.50 2,53=2.20 n.s.
Young & the Restless 12 2.80 4.00 2.60 2,9<1 n.s.
The Guiding Light 6 2.00 1.00 1.75 2,3=1.17 n .s .
Days of Our Lives 10 1.67 1.00 1.67 2,7=1.12 n .s .
Phil Donahue 10 1.00 1.00 1.00 2 ,7<1 n.s.
Family Feud 6 3.00 2.00 1.00 2,3=3.63 n.s.
Prime-time Programs
Laverne & Shirley 113 3.12 2.76 3.00 2 , 110<1 n .s .
Mork & Mindy 103 4.22 3.79 4.32 2,100=1.73 n.s.
Happy Days 120 2.59 2.11 2.88 2,117=3.24 .05
Barney M il le r 98 2.85 2.35 2.75 2,95=1.74 n.s.
Charlie 's  Angels 116 3.84 3.36 3.55 2,113=1.65 n .s .
What's Happening 70 2.79 3.00 3.07 2,67<1 n .s .
L i t t l e  House on the P ra ir ie 135 1.85 2.00 1.98 2 ,132<1 n.s.
m* a* s* h 125 2.88 2.50 2.46 2,122=1.59 n.s.
Three's Company 117 3.12 2.89 3.00 2,114<1 n.s.
Taxi 78 3.10 3.00 2.67 2,75=1.47 n.s.
Family 15 1.25 1.00 2.00 2,12=2.65 n .s .
Waltons 9 1.25 1.00 1.33 2 ,6<1 n.s.
Lou Grant 7 1.00 1.00 1.00 2,4<1 n.s.
Sixty Minutes 5 1.00 1.00 1.00 2 ,2<1 n.s.
Paper Chase 4 2.50 1.00 1.00 2,1=2.25 n .s .
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Table 39
Analys is  o f  Variance Summary o f Age and Ratio o f  TV
Viewed f o r  Preference Ratings
Name of Program Age Ratio of TV Age x Ratio of
Daytime
All My Children F(3,146)=17.75 F(2,146)<1 F (6 146)<1
p<.001 n.s. n.s
General Hospital F(3,148)=5.80 F(2,148)<1 F (6 148)<1
p<.001 n.s. n.s
One L ife  to Live F(3 ,147)=7.41 F(2,147 )<1 F(6 147)<1
p<.001 n.s. n.s
Ryan's Hope F (3 ,1 4 6 )= l l .65 F(2,146)<1 F(6 146 )< 1
p<v001 n.s. n.s
As the World Turns F(3,148)<1 F(2,148)=2.69 F (6 148)=1.14
n.s. n.s. n.s
Days of Our Lives F (3 ,5 )= 3 .72 F(2,5)< 1 F(2 5)<1
n.s. n.s. n.s
Prime-time
Laverne & Shirley F(3,149)=16.87 F(2,149)<1 F(6 149)<1
p<.001 n.s. n.s
Mork & Mindy F(3,149)=41.55 B(2,149)=3.19 F(6 149 )< 1
p<.001 p<.05 n.s
Happy Days F(3,147)=12.98 F(2,147)<1 F(6 147 )<1
p<.001 n.s. n.s
Barney M il le r F(3 ,146)=7.07 F(2,146)=4.47 F(6 146)=1.30
p<.001 p<.01 n.s
Charlie 's  Angels F(3,148)=6.29 F(2,148)<1 F(6 148)=1.46
p<.001 n.s. n.s
What's Happening F(3,144)=20.39 F(3,144)<1 F(6 144 )<1
p<.001 n.s. n.s
M*A*S*H F(3,149)=5.56 F(2,149)<1 F(6 149)<1
p<.001 n.s. n.s
Three's Company F(3,146)=9.01 F(2 ,146)=2.13 F(6 146)=1.69
p<.001 n.s. n.s
Taxi F (3 ,144)=6.19 F(2,144)=4.25 F(6 144)<1
p<.001 p< .05 n.s
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on realism ratings. Table 40 provides a summary of the analysis for  
age and ra t io  of TV viewed. A s ig n if ican t main e ffe c t fo r age 
appeared fo r  8 of the 10 programs l is te d .  No s ig n if ican t main effects  
emerged fo r  ra t io  of TV viewed.
Hours of Programs Normally Viewed vs. Ratio of TV Viewed
The heavy viewers' penchant fo r  viewing more daytime programs 
appeared in the one-way analyses performed on preference ratings for  
both hours of programs normally viewed and ra tio  of TV viewed. However, 
results for preference ratings on prime-time programs was somewhat 
d if fe re n t .  When ratings using hours of programs normally viewed were 
considered, average viewers were more l ik e ly  to select and prefer  
prime-time programs. This resu lt occurred for 7 of 10 prime-time 
programs, but the patterns reversed when ra t io  of TV viewed was used. 
Heavy viewers were found to prefer prime-time programs more than any 
other group.
These results suggest that differences in TV viewing patterns 
ex is t between heavy and l ig h t  viewers in terms of specific programs 
viewed. Unfortunately, the results are not as clear cut as one would 
l ik e .  I t  seems that heavy viewers see and prefer more daytime programs 
than e ither average or l ig h t  viewers. However, the findings on prime­
time programs were not as conclusive. This difference was prim arily  
due to the inconsistency between the two TV measures. Both measures 
found that heavy viewers preferred to view more prime-time programs 
than l ig h t  viewers. The inconsistency in results arises between the 
preference ratings of heavy and average viewers. The f i r s t  TV measure 
d ealt with hours of programs normally viewed. I t  found that average
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Table 40
Analysis of Variance Summary of Age and Ratio of 
TV Viewed fo r Realism Ratings
Name of Program Age Ratio of TV Age x Ratio of TV
Daytime
All Ny Children F(3,151)=4.22 F(2,151)=1.84 F(4,51)<1
p< .01 n.s. n.s.
General Hospital F(3,57)=5.26 F (2,57 )<1 F(5,57)<1
p<.01 n.s. n.s.
One L ife  to Live F(3,43)=3.69 F(2,43)=1.04 F(5,43)<1
p<.05 n.s. n.s.
Prime-time 
Laverne & Shirley F(3,102)<1 F(2,102)<1 F(5,102)=2.41
n.s. n.s. p<-05
Mork & Mindy F (3 ,92 )=4 .62 F(2,92)=2.60 F{5,92)<1
p<.01 n.s. n.s.
Charlie 's Angels F(3,105)=7.63 F(2,105)=1.25 F(5,105)<1
p<.001 n.s. n.s.
What's Happening F(3,60)=3.47 F(2,60)<1 F(4,60)=1.23
p<.05 n.s. n.s.
L i t t l e  House on the F(3,123)=9.06 F(2,123)<1 F(6,23)<1
P ra ir ie p<.001 n.s. n.s.
Three's Company F(3,106)=2.68 F(2,106)<1 F(5,106)=1.41
p<.05 n.s. n.s.
Taxi F (3 ,6 7 )= l .62 F (2 ,67)=1.27 F(5,67)<1
n.s. n.s. n.s.
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viewers preferred to view more prime-time programs than heavy viewers. 
The ra t io  of TV viewed found that heavy viewers preferred to view more 
prime-time programs than average viewers. Although the data using 
the f i r s t  measure run somewhat counter to the hypothesis, these data 
appear to be more acceptable than those of the la t te r  measure. Deter­
mining the amount of TV viewed by calculating the hours of programs 
viewed to the number of available hours reported at home did not 
appear to be an accurate measure of TV viewing. Based on observation, 
the d i f f ic u l t ie s  in using th is  measure appeared to be due to the 
subject's in a b i l i ty  to accurately determine the number of hours a v a i l ­
able to them at home. Due to the reporting problems which seemed to 
be inherent in the ra t io  TV measure, i ts  results are questionable.
Until these results can be substantiated fu rth er , the findings fo r  
hours of programs normally viewed w i l l  be accepted as more accurate 
and w i l l  be cited as such.
In terms of realism ratings, the results fo r  both TV measures 
indicate that heavy viewers perceive daytime programs as more re a l­
is t ic  and representative of the real world than th e ir  l ig h t  or average 
viewing counterparts. However, when prime-time programs are con­
sidered, consensus between these two measures disappears. For programs 
viewed, 7 of 10 programs were rated more re a l is t ic  by heavy viewers 
than average or l ig h t  viewers. For ra tio  of TV viewed, 7 of 10 
programs were rated more r e a l is t ic  by average viewers.
Two 3 (Amount of Viewing Time) x 4 (Age) analyses of variance 
performed on subject's preference ratings, using both TV measures, 
revealed that age was a s ig n if ican t facto r in terms of program
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preference. However, in terms of hours of TV viewed, only the measure 
which dealt with hours of programs normally viewed was s ig n if ican t.
With regard to the two ANOVA's performed on subjects realism 
ra tings , a s ig n if ican t main e f fe c t  fo r age appeared fo r  both TV 
measures (normally viewed and r a t io ) .  While a s ig n if ican t main 
e ffe c t  was found in 2 programs fo r  hours normally viewed, none was 
found fo r  ra t io  of TV viewed.
Additional one-way analyses using such independent variables  
as age grouping, marital status, employment, occupation, and educa­
tion were performed on the preference and realism ratings as w e ll.
Table 41 provides an overall summary of the preference ratings fo r  
these variables. The most s ig n if ican t findings appeared fo r  age 
grouping, marital status, employment, and education. Separate summaries 
of these effects  are presented in Tables 42, 43, 44, and 45.
As noted in Table 42 a s ig n if ican t e f fe c t  of age on preference 
is evident. In 8 of 14 daytime and prime-time programs, preference 
decreased with age. Viewing preference fo r  these programs was high­
est among women 18 through 30. Women 30 through 50 were second, and 
50 through 70 were th ird  in viewing preference, while women 70 and 
older had the lowest preference with the exception of 3 programs.
(General Hospital, One Life  to Live, and Happy Days).
Preference ratings also d i f fe r  s ig n if ic a n t ly  with respect to 
marital status. Table 43 shows these e ffec ts . In 5 of 11 programs 
the preference pattern was as follows: All My Children, One L ife  to
Live, As the World Turns, Mork and Mindy, and Three's Company were 
most preferred by single women and least preferred by widowed women.
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Table 42
Preference Ratings on Various TV Programs
as a Function o f  Age Grouping
Age Groups
Name of Program F 18-30 30-50 50-70 70+
Daytime
All My Children (3,155)=18.79
p<.001
2.94 4.34 4.56 4.81
General Hospital ( 3 ,156)=6.11 
p<.001
3.17 3.98 4.32 4.29
One L ife  to Live (3,155)=7 - 64
p<.001
3.29 4.26 4.54 4.50
Ryan's Hope ( 3 , 154)=12.26
p<.001
3.36 4.36 4.67 4.80
Days of Our Lives 
Prime-time
(3,9)=7.54
p<.001
1.00 2.50 1.14 1.00
Laverne & Shirley (3 ,157)=16.81
p<.001
2.54 2.50 3.71 4.24
Mork & Mindy (3 ,157)=40.71
p<.001
1.79 2.48 4.32 4.43
Happy Days (3,155)=12.27
p<.001
2.25 2.36 3.59 3.50
Barney M il le r (3,154)=6.72
p<.001
2.77 3.16 3.72 4.24
Charlie 's  Angels (3 ,156 )= 6 .19 
p<.001
3.15 3.34 3.14 4.43
What's Happening (3,152)=20.89
p<.001
3.23 3.84 4.76 4.85
M*A*S*H (3,157)=5.67
p<.001
2.02 2.34 3.08 3.10
Three's Company (3 ,154 )=8 .90
p<.001
2.27 2.62 3.38 3.89
Taxi (3,152)=5.76
p<.001
3.10 3.86 3.94 4.42
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Table 43
Preference Ratings on Various TV Programs
as a Function of Marital Status
Marital Status
Name of Program F Single Married Divorced Widowed
Daytime
All My Children (3,155)=15.43  
p<.001
3.06 4.51 3.70 4.64
General Hospital (3,156)=4.38
pc.Ol
3.38 4.20 3.10 4.08
One L ife  to Live (3,155)=4.19
pc.Ol
3.51 4.34 3.70 4.44
As the World Turns (3,154)=7.74
p<.001
3.51 4.49 4.10 4.63
Prime-time
Laverne & Shirley (3 ,157 )=12.43 
p<.001
2.75 2.90 2.09 4.36
Mork & Mindy (3,157)~17.60
pc.001
2.07 3.14 2.27 4.56
Happy Days (3 ,155 )= 6 .17
p<.001
2.43 2.86 1.82 3.58
Barney M il le r (3 ,154 )=4.77
p<.01
2.94 3.49 2.22 3.92
What's Happening (3,152)=7.83
p<.001
3.49 4.01 4.10 4.83
Three's Company ( 3 ,154)=4.34 
pc.Ol
2.43 2.94 2.45 3.65
Taxi ( 3 ,152)=4.36 
pc.Ol
3.30 3.96 2.91 4.17
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Divorced and married women's preferences f e l l  between these two 
extremes. In 4 of 11 of these programs, Laverne and Shirley , Happy 
Days, Barney M i l le r ,  and Taxi, preference fo r viewing was highest 
among married women and lowest among widowed women. Divorced and 
single women's preferences f e l l  between these two extremes. Overall, 
widowed women least preferred to view 10 of 11 such programs.
Preference ratings among the d if fe re n t  employment statuses are 
summarized in Table 44. These results indicate that differences in 
ratings occurred among the d if fe re n t  statuses. For 8 of 10 prime­
time programs, preference was highest fo r  employed women and lowest 
fo r  re t ired  women. These viewing patterns changed fo r  two daytime 
programs. All My Children and One L ife  to Live were most preferred 
by unemployed women and least preferred by re t ire d  women. O verall, 
preference was lowest fo r re t ired  women.
The e f fe c t  of educational level is more d i f f i c u l t  to in te rp re t  
(see Table 45). The most consistent pattern of viewing preference 
was found.within two educational lev e ls— grade school and some college. 
For 8 of the 10 programs, viewing preference was lowest among women 
who had a grade school education. Viewing preference fo r  7 of 10 
programs, was highest among women who had some college education.
Table 46 provides a summary of the realism ratings fo r  daytime 
and prime-time programs across age grouping, m arital status, employ­
ment, occupation, education, actual hours and ra tio  of TV viewed.
Few s ig n if ican t results emerged fo r  m arital status, employment, 
occupation, and education. The most pervasive e ffe c t was age. Table 
47 provides a summary of the ratings. For most programs (7 of 8 ) ,
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Table 44
Preference Ratings on Various TV Programs
as a Function o f  Employment
Name of Program F
Employment Status 
Employed Unemployed Retired
Daytime
All My Children (2,156)=7.63
p<.001
3.81 3.68 4.80
One L ife  to Live ( 2 , 156)=4.15 
p<.05
4.06 3.59 4.54
Phil Donahue (2,11)=4.71  
p<.05
1.00 1.00 1.50
Prime-time
Laverne & Shirley (2,158)=20.06
p<.001
2.60 2.86 4.17
Mork & Mindy (2,158)=20.41
p<.001
2.34 3.00 4.29
Happy Days ( 2 , 156)=14.27 
p<.001
2.37 2.68 3.76
Barney M il le r (2 ,155)=4.91
p<.01
2.96 3.51 3.83
What's Happening (2 ,153)=10.39
p<.001
3.65 3.98 4.73
M*A*S*H (2,158)=3.65
p<.05
2,25 2.58 3.03
Three's Company (2 ,155)=7.73 
pc.OOl
2.49 2.88 3.63
Taxi (2 ,153 )= 5 .55 
p<.001
3.35 3.91 4.24
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Table 45
Preference Ratings on Various TV Programs
as a Function o f  Education
Educational Status
Name of Program F
Grade
School
Some HighS. Some College 
H.School Grad College Grad College+
Daytime
All My Children (3,153)=2.45
p<.05
5.00 4.43 4.36 3.64 4.45 4.06
Ryan1s Hope (5 ,152)=2.30 
p<.05
5.00 4.43 4.53 3.85 4.63 4.17
Days of Our Lives 
Prime-time
(4 ,8 )= 7 .54
p<.01
1.00 1.00 1.00 1.50 2.50
Laverne & Shirley (5,155)=2.41
pc.05
3.67 3.50 3.24 2.68 3.18 3.61
Mork & Mindy (5,155)=8.45
p<.001
4.50 3.43 3.79 2.20 3.45 3.50
Chari i e 1 s Angel s (5,154)=3.18
pc.Ol
4.50 3.50 2.89 3.35 3.36 4.06
What's Happening (5 ,150)=6.42 
pc.001
5.00 4.50 4.44 3.49 4.55 4.33
M*A*S*H ( 5 ,155)=2.41 
pc.05
3.67 1.86 2.65 2.24 2.91 3.06
Three's Company (5,152)=4.01
pc.Ol
4.00 2.50 3.00 2.48 2.82 3.89
Taxi (5 ,150)=2.79 
pc.05
4.33 3.57 3.76 3.38 4.80 . 4.17
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Table 47
Realism Ratings on Various TV Programs
as a Function o f  Age Grouping
Age Groups
Name of Program F 18-30 30-50 50-70 70+
Daytime
All My Children (3 ,5 7 )= 3 .59 
p<.05
2.95 3.81 2.60 1.00
General Hospital (3 ,6 4 )= 5 .68
p<.01
2.65 3.60 3.00 1.33
One L ife  to Live ( 3 ,50)=3.85
p<.01
2.69 3.65 2.33 1.50
Prime-time
Mork & Mindy (3,99)=4.05
p<.01
3.90 4.58 3.60 4.00
C harlie 's  Angels (3,112)=8.07
p<.001
3.84 3.93 2.65 2.75
What's Happening (3,66)=3.62
p<.05
2.66 3.42 3.00 3.00
L i t t l e  House on 
the P ra ir ie
(3 ,131)= 9 .12
p<.001
2.36 2.04 1.46 1.24
Three's Company ( 3 ,113)=2.69 
p<.05
2.88 3.41 2.65 2.40
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women 50 through 70 and 70 and older, perceived the programs to be 
more re a l is t ic  than younger women (18-30 and 30-50). These results  
seem disparate with preference ratings which show older women pre­
ferred fewer prime-time programs than younger women. But the realism  
ratings indicate that older women consider the top rated programs 
to be more r e a l is t ic  or representative of the real world than 
younger women.
The tendency by older women to see these TV programs as more 
r e a l is t ic  is somewhat surprising in view of the fa c t  that they tend 
to be more c r i t ic a l  in th e ir  appraisal of the programs and prefer to 
view them less. However, i f  one looks at th is perception as a function 
of the amount of TV they view, these results are not surprising.
The results are consistent with those found by Gerbner and Gross 
(1976), who found that heavy TV viewers tend to perceive TV programs 
as more re a l is t ic  and representative of the real world than l ig h t  
viewers. Because most older women were heavy TV viewers, th is  may 
explain why they consider the top rated programs to be more r e a l is t ic .  
Apparently, older women's preference fo r  viewing a p art icu lar  program 
has l i t t l e  to do with th e ir  be liefs  about program realism. While 
te lev is ion  may not d ire c t ly  cause a d istortion  in one's view of 
r e a l i t y ,  i t  may confirm or encourage certain  views of the world 
(Gerbner & Gross, 1976).
Overall, the results suggest that differences in TV viewing 
patterns between heavy, average, and l ig h t  viewers, in terms of 
specific  programs viewed, ex is t fo r  age grouping, marital status, 
employment, and education.
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Additional Analyses
The analyses reported in th is  section were performed independently 
of the three preceding hypotheses. Although these results do not sup­
port or refute any formal hypotheses, they do provide some additional 
insight into women's TV viewing.
Program Type
Analyses fo r  the th ird  hypothesis examined some of the differences  
in TV viewing patterns between women in terms of the specific  programs 
viewed. Differences in viewing were analyzed in terms of which women 
preferred to view the most top rated daytime and prime-time programs.
The f i r s t  analysis in th is  section provides a much broader overview of 
these differences by examining differences in viewing patterns of general 
program types instead of specific  programs. Five general program types 
were examined: the amount of time viewing TV during the daytime and
nighttime, and hours viewing news, commercial and educational programs. 
These patterns were investigated in terms of weekly and.daily viewing. 
One-way analyses of variance were, performed across each of the f iv e  
program types.
In terms of age grouping the overall results indicated that  
women 70 and older viewed the most daytime, news5 and commercial TV 
programs. But they viewed the least hours of nighttime programs, 
and were second only to women 30 through 50 in viewing the most educa­
tional programs. Women 50 through 70 were next highest in th e ir  view­
ing of the most daytime, nighttime, news, and commercial programs, 
but they viewed the least number of hours of educational programs.
Women 18 through 30 were found to view the most nighttime programs,
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and were next to la s t in th e ir  viewing of daytime, news, commercial, 
and educational programs. Women between the ages of 30 and 50 viewed 
the least amount of daytime, news, and commercial TV programs, but 
viewed the most educational programs, and were second in viewing the 
least amount of nighttime programs (see Appendix C, Table A). Data 
on program types viewed on p a rt icu la r  days of the week also supported 
these patterns. For th is  analysis , age was the most in f lu e n t ia l  
fa c to r  (see Appendix C, Table B).
Analyses using marital status showed that widowed women spent 
the most time viewing daytime and news programs, .but they viewed the 
fewest hours of nighttime TV along with married women. Divorced women 
spent the most time viewing nighttime and commercial TV programs and 
the least time viewing educational TV. Married women spent the most 
time viewing educational TV. The fewest hours of daytime, news, and 
commercial programs were viewed by single women (see Appendix C,
Tables C and D).
The analyses using employment status indicated that re t ired  
women viewed the most news, and along with unemployed women, the 
most commercial TV, but the fewest hours of nighttime and educational 
TV. The most daytime, nighttime, commercial, and educational TV was 
viewed by unemployed women. Employed women viewed the fewest hours 
of daytime, news, and commercial TV (see Appendix C, Tables E and F).
The analyses using educational level found that women who had 
completed some high school viewed the most daytime, nighttime, and 
commercial TV programs. Grade-school educated women viewed the most 
news and the fewest hours of educational programs. Women who had some
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college education viewed the fewest hours of news programs. Women 
with tra in ing  beyond a college education were found to view the most 
educational TV, but the fewest hours of daytime, nighttime, and com­
mercial TV programs (see Appendix C, Table G). However, these pat­
terns change somewhat with the day of the week in which programs are 
viewed. On Mondays and Thursdays the most daytime TV was viewed by 
women who were college graduates. The most nighttime TV viewed on 
Sunday was by women who had some college education. . On Thursdays 
the most nighttime TV viewed was by women who were college graduates. 
In terms of news, the results indicated that grade school educated 
women viewed the most. However on Sundays the most news viewed was 
by women who had more than a college education, while on Thursdays 
the most news was viewed by those women who were college graduates 
(see Appendix C, Table H). While the above results seem confusing, 
they indicate that viewing patterns change with educational le v e l ,  
and the p a rt icu la r  day of the week.
The one-way analysis of variance performed across the f iv e  
program.types fo r  hours of programs normally viewed showed that in 
each of the program categories l ig h t  viewers saw the least amount of 
TV and heavy viewers the most. Average viewers f e l l  between these 
extremes in viewing daytime, nighttime, news, commercial, and educa­
tional TV programs (see Appendix C, Tables I and J ) .
Id e n t if ic a t io n  with Female Character
The preceding results indicated that differences in TV viewing 
patterns e x is t .  These differences occur not only with respect to 
specific  programs, but also general programs viewed. I f  such
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differences occur, i t  seems reasonable to assume that women might 
also d i f fe r  with respect to id e n t if ic a t io n  with a female TV character.
At the end of the Television Viewing Survey, subjects were asked 
to l i s t  the female character they believed was most l ik e  them; the 
female character they would most l ik e  to be; and the female character 
they would least l ik e  to be. These questions were open ended. Sub­
jec ts  were given the freedom to choose any female characters. They 
were also asked to provide reasons fo r  th e ir  choices. Because more 
than two c la ss if ica to ry  variables were present, crosstabulation analyses 
were performed across subject responses and reasons fo r  each of the 
independent variables. This analysis provided a jo in t  frequency dis­
tr ibu tio n  fo r  each of these responses and reasons fo r  the responses 
fo r  age grouping, marital status, employment, occupation, education, 
a ttitudes  toward women scores, and amount of TV viewed.
Under the category of female character most l ik e  you, the most 
frequently mentioned characters were Mary Tyler Moore of The Mary 
Tyler Moore Show, Janet of Three's Company, and Mindy of Mork and 
Mindy. Each of these responses constituted 10% of the to ta l number 
of responses. The second most frequently mentioned were Mrs. Ingalls  
of L i t t l e  House on the P ra ir ie  and Ann Romano of One Day a t a Time.
These responses were each 6.7% of the to ta l .  Laverne of Laverne and 
Shirley and Alice Horton of Days of Our Lives each constituted 5% of 
the to ta l responses. S h ir ley .o f Laverne and Shirley , B i l l i e  Neuman 
of Lou Grant, Leslie Weber of General Hospital, Barbara Romano of One 
Day a t a Time, and Kate Lawrence of Family each constituted 3.3% of 
the to ta l (see Appendix C, Table K).
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A Chi square test of significance was used to detect systematic 
relationships between the above responses and the various independent 
variables. A s ig n if ican t re lationship  (]3 .05) was found to ex is t
between age grouping and response. The female character most frequently  
id e n t if ie d  with by women 18 through 30 was Mindy of Mork and Mindy.
The next most frequently cited was Mary Tyler Moore and Janet of 
Three's Company. Women 30 through 50 id e n tif ie d  most frequently with 
Ann Romano of One Day a t a Time and Mrs. Ingalls of L i t t l e  House on 
the P ra ir ie .  Only two responses were given by women 50 through 70.
These were Alice Horton of Days of Our Lives and Kate Lawrence of Family. 
Mrs. Ingalls was the only female character cited by women 70 and older 
(see Appendix C, Table L).
Although i t  is in teresting to note the differences in responses 
between women of various ages with respect to female id e n t if ic a to ry  
character, i t  is more in teresting  to note the differences in to ta l  
number of responses. The number of responses to th is question 
decreased with age. Responses by women 18 through 30 constituted  
56.7% of the to ta l .  This decreased to 31.7% in women 30 through 50.
Only 10% of the women 50 through 70 responded,-while response rate  
by women 70 and older was 1.7%. The lack of responses by older women 
to th is  question and subsequent questions, may be explained by some 
previous research (Petersen, 1973), in which i t  was reported that the 
v i s i b i l i t y  of older people on te le v is io n , and especially older women, 
is very low. The low v i s i b i l i t y  indicates that older women are 
provided with few female characters with whom they can id e n t ify .  This 
s ituation  l im its  the number of responses open to older women.
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A s ig n if ican t re lationship  was also found with respect to employ­
ment status. Employed women id e n t if ie d  most frequently with Mary 
Tyler Moore, Mindy of Mork and Mindy, Janet o f Three's Company, and 
Ann Romano of One Day a t a Time, a l l  characters who are working and 
f a i r l y  independent. The character most frequently id e n t i f ie d  with by 
unemployed women was Janet o f Three's Company. A lice Horton of Days 
of Our Lives was the only female character id e n t if ie d  with by re tired  
women. Overall 66.7% of the total'responses were made by employed 
women, 25% were made by unemployed women, and only 8.3% were made by 
re t ired  women (see Appendix C, Table M).
Crosstabulations performed on subject's reasons fo r  choosing 
a p art icu la r  character yielded no s ig n if ican t relationships. The 
reason a woman chooses a p a rt icu la r  character was found to be independ­
ent of her age, marital status, employment, occupation, education, 
attitudes toward women, and amount o f  TV viewed. However, the most 
frequently cited reason given by women fo r  choosing a p a rt icu la r  
female character had to do with problem solving. "Handles situations  
s im ilar  to what I would do" constituted 50% of the to ta l reasons 
given by women as to why they choose that character. The second mo,st 
cited reason had to do with the character's l ik in g  fo r  fun. This 
reason constituted 13.5% o f  the to ta l (see Appendix C, Table N).
The second id e n t if ic a t io n  question asked women what female charac­
te r  they would most l ik e  to be? Mary Tyler Moore was again most 
frequently mentioned. Dinah Shore was the second most frequently  
c ited . Other characters cited were Mindy of Mork and Mindy, Pam 
Ewing of Dallas, Kelly of C harlie 's  Angels, Mrs. Ingalls  of L i t t l e
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House on the P ra ir ie ,  Barbara Walters, and Kate Lawrence of Family 
(see Appendix C, Table 0 ) .  Chi square analyses performed on th is  
question revealed s ig n if ican t results for age grouping, employment and 
education. Women 18 through 30 were more l ik e ly  to id e n t ify  with 
Mary Tyler Moore, Mindy, Kelly , Pam Ewing, and Mrs. Inga lls . Women 
30 through 50 id e n t if ie d  with Mary Tyler Moore, Dinah Shore, Barbara 
Walters, and Kate Lawrence. Dinah Shore was the most frequently cited  
id e n t if ic a t io n  figure fo r women 50 through 70. Women in the 70 and 
older age range most frequently id e n t if ie d  with Alice Horton. Again, 
the to ta l number of responses to th is  question decreased with age 
(see Appendix C, Table P).
A decrease in to ta l response was also found fo r  employment status. 
Employed women provided 58.8% of the to ta l number of responses. The, 
number of responses provided by unemployed women dropped to 27.5%.
Women who were re t ired  provided 13.8% of the to ta l number of responses. 
Employed women most frequently mentioned Mary Tyler Moore, followed by 
Dinah Shore, Mindy, and Mrs. In ga lls . Unemployed women most frequently  
chose Kate Lawrence. Second choices were Kelly of C harlie 's  Angels, 
Barbara Walters, and Vicky Riley o f One L ife  to Live. Retired women 
most often chose Alice Horton and Dinah Shore (see Appendix C, Table Q).
Education was also a s ig n if ican t factor in determining women's 
responses to female character they would most l ik e  to be. Women with 
a grade school education dropped out of the analysis because of lack of 
responses, therefore no results are reported fo r  th is group. In terms 
of choosing a character they would most l ik e  to be, women with some 
college education chose Mary Tyler Moore, Mindy, Pam Ewing, Kelly , and
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Mrs. Inga lls . High school graduates chose Dinah Shore, Alice Horton, 
and Vicky Riley. College graduates chose Kate Lawrence, while women 
with tra in ing  beyond a college education chose B i l l i e  Neuman of Lou 
Grant and Mary Tyler Moore (see Appendix C, Table R).
Reasons given by women fo r  th e ir  choices were related to th e ir  
age grouping, marital status, employment, education, and attitudes  
toward women. "In control of most situations" was the reason most 
frequently cited by women as the reason they chose a part icu la r  
character. "Attractiveness," "independence," and "in telligence" of 
the character were also reasons given (see Appendix C, Table S).
In terms of age grouping "in control of most s ituations" was the 
reason most frequently given by women in the 30 through 50 age range. 
For women in the 18 through 30 age group, "control" and "a ttra c tiv e ­
ness" were the most frequent responses. Women 50 through 70 most 
often cited reasons such as "nice and fr ien d ly"  and "compassionate" 
fo r  th e ir  choices, while women 70 and older most o ften .c ited  "being 
a good mother" as th e ir  reason (see Appendix C, Table T).
Married and divorced women most frequently cited "control" as 
th e ir  reason. Single women most often cited "control" and "a ttra c t iv e ­
ness" as reasons, whereas widowed women cited "nice and fr iendly"  
as reasons fo r  th e ir  choices (see.Appendix C, Table U). Employed 
women and unemployed women more frequently chose characters because 
"they were in control of most s ituations ."  However, employed women 
cited th is  reason s ig n if ic a n t ly  more often than unemployed women. 
Retired women most often chose a character because of her "good 
mother" q u a lit ies  (see Appendix C, Table V).
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For differences in educational le v e l ,  "control of situations" was 
a reason given frequently by women of various educational backgrounds. 
Women who had some college cited th is  reason s ig n if ic a n t ly  more often 
than high school graduates, college graduates, or women with additional 
tra in ing  (see Appendix C, Table W). The attitudes women held toward 
women's rights and roles was also found to be related to th e ir  reasons. 
Both conservative and l ib e ra l women frequently chose "control" as th e ir  
main reason, but l ib e ra l women cited th is  reason s ig n if ic a n t ly  more 
often than conservative women. Women who possessed moderate a ttitudes  
most frequently cited "attractiveness" and "fun loving" as the reasons 
fo r  th e ir  choices (see Appendix C, Table X).
The las t analyses focused on the subject's responses to the question, 
"what female character would you lea s t l ik e  to be?" Women most f r e ­
quently chose Chrissy of Three's Company. The second most frequently  
mentioned female character was Laverne of Laverne and Shirley. Other 
characters mentioned were Farrah Fawcett, Erica of All My Children,
Edith Bunker of All in the Family, and B i l ly  Spencer of General Hospital 
(see Appendix C, Table Y).
Age grouping was not a s ig n if ic a n t factor in terms of women 
choosing the character they would least l ik e  to be. However, a sig­
n if ic a n t re lationship appeared with respect to women's a tt itu d e s .
This is surprising because of previous results which indicated a ten­
dency fo r  women to id e n t ify  with female characters on the basis of age. 
Apparently, th is  is not the case when women choose a female character 
they would not l ik e  to id e n t ify  w ith. Liberal women were more l ik e ly  
to choose Chrissy of Three's Company, Laverne of Laverne and Shirley ,
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and Edith Bunker of All in the Family as characters they would least  
l ik e  to be. Conservative women chose such characters as B i l ly  Spencer 
of General Hospital, Lucy of I Love Lucy, and Sue Ellen of Dallas, 
while women with moderate attitudes most frequently chose Laverne of 
Laverne and Shirley , Chrissy of Three's Company, and Farrah Fawcett 
(see Appendix C, Table Z). The s im ila r i ty  in responses between women 
with l ib e ra l attitudes and those with moderate attitudes is evident.
I t  appears that women who hold moderate or l ib e ra l attitudes toward 
women's rights and ro les , id en tify  least with and are more l ik e ly  to 
re je c t those female characters on te lev is ion  who portray stereotyped 
dumb blondes, or scatterbrained, or eg otis tica l women. "Stereotyped 
dumb blonde" was the reason most frequently given by women fo r  choosing 
a least desired female character. "Not wanting to be in the same 
situation" as the character, the character is "e g o tis t ic a l,"  or 
"scatterbrained" t r a i t s ,  as well as "d is lik ing  the character's per­
sonality" were other reasons frequently mentioned (see Appendix C,
Table AA). These reasons were not related to age, but education and 
a tt itu d e  toward women's roles were s t a t is t ic a l ly  s ign if ican t (£  .05 ).
"Stereotyped dumb blonde" was the reason most often cited by women 
who had some college education. I t  was also cited frequently by women 
with education beyond an undergraduate degree. "Not wanting to be in 
the same sitaution" as the character and seeing the character as 
"egotis tica l"  were also frequently mentioned by these women. College 
graduates often mentioned "not wanting to be in the same situation" as 
the character. Women who were high school graduates most often cited  
the character's "deceitfu l" and "inconsiderate" t r a i ts  as reasons fo r
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th e ir  choices (see Appendix C, Table BB). Women with l ib e ra l attitudes  
toward women's rights and roles most often chose a pa rt icu la r  charac­
te r  because they f e l t  that person epitomized the "stereotyped dumb 
blonde." Women with moderate attitudes most often cited the character's  
"egotis tica l"  t r a i ts  as the reason for th e ir  choices. Conservative 
women did not strongly endorse one p a rt icu la r  reason over another 
(see Appendix C, Table CC).
Chapter 4
Di scussion
Contrary to prediction, the time women spent viewing te lev is ion  
was not related to th e ir  a ttitudes toward women's rights and roles. 
Rather, age was the most s ig n if ican t factor associated with conserva­
tiveness or l ib e ra l ness in women's attitudes in that a ttitudes were 
more conservative with advancing years. The most l ib e ra l women were 
18 through 30 year olds. This finding is  consistent with the Vanier 
and Haridson (1978) data which showed that women under 30 years of age 
were less t ra d it io n a l ly  oriented in th e ir  attitudes than e ith er  men 
under or over 30, or women over 30. A fter age 30, a ttitudes apparently 
become more conservative with each successive age category. This pro­
gressive pattern of increased conservatism culminated with women in the 
70 and older age category who were the most conservative in th e ir  
a tt itu d es . However, the pattern does not denote a cause and e f fe c t  
relationship . One can not conclude that growing older makes a women 
more conservative in her a ttitudes  toward women's rights and roles.
I t  may be that the trend by older women to hold more conservative 
attitudes is more a function of the period in which they were raised  
(h is to r ica l tim e), supporting the notion of cohort differences. This 
re lationship  may hold fo r younger women as w e ll .
Marital status, employment status, and educational level were 
also s ig n if ican t factors associated with women's a tt itu d es . In te re s t­
ing ly , divorced women, and not single women, had the most l ib e ra l
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attitu des . This finding leads one to question whether liberalness on 
the part of divorced women was more a function of th e ir  pre-existing  
attitudes or of the specific  1ife -s itu a t io n  (d ivorce). Research (e .g . ,  
Abrahams et a l . ,  1978) tends to suggest that men and women do modify 
th e ir  sex-role self-concepts and sex-role a ttitudes as a function of 
the part icu la r  1ife -s itu a t io n s  in which they are involved. I t  may 
be that women in th is study who had experienced a divorce did modify 
th e ir  sex-role a ttitudes toward greater l ib e ra l  ness. However, this  
explanation was not substantiated in th is study and remains only 
conjecture. On the other hand, widowed women were the most conserva­
t iv e  in th e ir  a t t itu d es . Employed women were more l ib e ra l  than e ither  
unemployed or re t ire d  women. Grade school educated women possessed 
the most conservative a t t i tu d e s , while the most l ib e ra l a ttitudes were 
held by women with some college education. I t  would appear that not 
only age but that also l i f e  experiences are related to conservative- 
l ib e ra l  a t t itu d es .
Contrary to what was reported by Bern (1977), data analyses revealed 
a s ig n if ican t e f fe c t  of sex-role on a t t itu d e s . However, subsequent 
analyses using age as a fac to r showed a s ig n if ic a n t e f fe c t  fo r  age but 
not fo r sex-role. The inconsistency between studies, and the d iscre­
pancy between analyses within th is  study, appear to be a function of 
the age of the subject's involved. Bern (1977) restric ted  her subject 
population to college students. When college students were parceled out 
in th is  study and a one-way analysis performed on th e ir  a ttitudes  
toward women scores as a function of sex-role , no s ig n if ican t results  
were found. Subsequent analyses, in the present study showed a s ig n if ican t
94
e ffe c t  fo r  age. The mean age of women who were c la ss if ied  as undif­
fe rentia ted  was 52.67 compared to feminine women, whose mean age was 
48.73. Women c lass if ied  as masculine or androgynous averaged 37.51 and 
38.98 years respectively. This suggests that the sex-role e f fe c t  on 
attitudes were spurious and more a function of age of the subjects 
involved than sex-role o r ien ta tion . These results support Bern's (1977) 
contention that " . . .  knowing a woman's masculinity or fem ininity  
score did not help in predicting how lib e ra l or conservative her a t t i ­
tudes toward women would be" (p. 200). In the present study, knowing 
a woman's age was the best predictor of 1iberal/conservative attitudes  
toward women. Additional analyses performed suggested that there were 
some cohort differences. The demographic factors were more in f lu e n t ia l  
a t certain  age groups than they were a t  others.
Differences in TV viewing patterns between heavy, average, and 
l ig h t  viewers in terms of specific  programs viewed were found. Heavy 
viewers preferred more top rated daytime and prime-time programs 
than l ig h t  viewers. Heavy viewers considered these programs to be more 
r e a l is t ic  and representative of the real world than th e ir  l ig h t  viewing 
counterparts. However, differences in preference and realism ratings  
between heavy and average viewers were not as conclusive as those 
between heavy and l ig h t  viewers. Individual analyses indicated that  
heavy viewers preferred to view more daytime and prime-time programs 
than average viewers. They also perceived these shows as more r e a l is ­
t i c  than average viewers. However, across a l l  analyses, average viewers 
preferred more prime-time programs and also considered these shows to 
be more r e a l is t ic  than heavy viewers. I t  is in teresting to note these
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differences because i t  draws attention to the average te levis ion  
viewing category, a group which has not been used in previous studies 
(Gerbner & Gross, 1976; Gutman, 1973).
Age had a pervasive e f fe c t in regard to preference. I t  would 
appear that the inconsistencies found between heavy and average viewers 
in terms of prime-time viewing are a function of age. The analysis of 
the te levis ion viewing data showed that hours of TV viewing increased, 
with the 70 and older group indicating the highest number of hours 
viewed per week. Further analyses revealed that older heavy viewers 
did not prefer an overwhelming number of popular daytime or prime-time 
programs, whereas younger heavy viewers tended to view programs in both 
time s lo ts . The analysis is consistent with the overall results which 
indicate that heavy viewers prefer more popular daytime and prime-time 
programs. This re lationship  was not present with older heavy TV 
viewers. However, the increased like lihood of c lassify ing  older women 
as heavy viewers may be used to explain the inconsistency between heavy 
and average viewers alluded to e a r l ie r .  Although the results showed 
that older women do not prefer an overwhelming number of popular daytime 
or prime-time programs, they s t i l l  view them. This relationship was 
fu rther  corroborated by the realism analyses. Older women perceived 
both daytime and prime-time programs as more re a l is t ic  or representative  
of the real world than th e ir  younger counterparts. I t  may be that older  
women see these TV programs as re a l is t ic  because of the amount of TV 
they view. By v ir tu e  of the number of hours viewed in a week, many 
older women were placed in the heavy viewer category. This assignment 
is consistent with Gerbner and Gross's (1976) study which found that heavy
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viewers tend to have exaggerated assumptions about the real world.
The general findings are congruent with previous research in that  
they point not only to differences between women in terms of specific  
programs viewed, but also differences in terms of the general type of 
programs viewed (Bower, 1973; Frank & Greenberg, 1979). The variable  
which accounted for most of these differences was age. Older women 
(50 through 70 and older) were found to view the most daytime, news, 
and commercial TV. This predisposition of older women to view more news 
programs is consistent with previous research where older people were 
found to prefer and view more news and public a f f a i r  programs (Davis, 
1971, 1972; Frank & Greenberg, 1979).
I t  has been suggested that the penchant fo r  older women to view a 
great deal of te lev is ion  is a means of coping with loneliness (Frank 
& Greenberg, 1979). Although the results found in th is  study did not 
d ire c t ly  support th is  contention, i t  seems plausible.
The results in general suggest that TV has an influence on i ts  
viewers. The impact of te lev is ion  in maintaining or a lte r in g  a woman's 
image and of women in general was not substantiated nor c la r i f ie d .  
However, the viewing data c le ar ly  supported previous studies (e .g . ,  
Gerbner & Gross, 1976) which found that heavy viewers tend to have 
exaggerated assumptions about the real world. In th is study investiga­
tion of th is  impact was expanded, and the data revealed that one seg­
ment of the viewing audience seems to be more adversely affected than 
another. The large number of older women in the heavy TV viewer 
category appears to make them more vulnerable to th is impact. This sug­
gests that p a rt icu la r  segments of the adult viewing audience are more
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vulnerable to TV's impact than others. This would be consistent with 
the Frank and Greenberg (1979) study which found that " . . .  the te le ­
vision audience is not as homogeneous as some have thought. I t  can 
be broken down into definable segments, each with a coherent pattern of 
le isure in terest and psychological needs" (p. 92).
Other data dealt with differences in women's choices concerning 
what female character on TV they believe to be most l ik e  them; what 
female character they would most l ik e  to be; and what female character 
they would least l ik e  to be. Age and employment status were s ig n if ican t  
factors in terms of the female TV character women believed was most 
l ik e  them. Their reasons fo r  choosing that p a rt ic u la r  character were 
not s ig n if ic a n tly  d i f fe re n t .  Age, employment status, and education 
were major factors in determining the female character women would most 
l ik e  to be. Age, marital status, employment status, education, and 
attitudes were s ig n if ican t factors in the reasons given by women for  
th e ir  character choices.
The s ig n if ican t e f fe c t  of age on women's choices of what female 
TV character they believed was most l ik e  them, and what female character 
they would most l ik e  to be, indicated that th e ir  choices were based 
on age of the character. Although the responses to these two id e n t i-  
f ic a to ry  questions d iffe red  somewhat, the pattern was s im ila r . Women 
frequently chose female characters who were sim ilar in age to themselves. 
Women 18 through 30 frequently chose Mindy of Mork and Mindy, Mary 
Tyler Moore, Janet of Three's Company, and Pam Ewing of Dallas, ju s t  
to name a few. Women 30 through 50 id e n t if ie d  most frequently with Ann 
Romano of One Day at a Time, and Mary Tyler Moore. I t  is in teresting
98
to note that women in the 18 through 30 and 30 through 50 age range 
both frequently chose Mary Tyler Moore to id en tify  w ith. The most 
frequently cited reason by women in both age groups as to why they 
would most l ik e  to be Mary Tyler Moore had to do with the control she 
seemed to exert over s ituations in the role she portrayed on TV. I t  
would appear that being in control of situations is very important 
to women in these age groups, possibly because they have grown up during 
a period in which i t  has become more soc ia lly  acceptable for women 
to exert control over th e ir  own lives  and careers. Dinah Shore and 
Kate Lawrence were frequently cited by women 50 through 70. Women 
70 and older most frequently id e n tif ie d  with Alice Horton of Days of 
Our Lives. The most consistent finding was the noticeable absence of 
responses to those questions made by women in the 50 through 70 and 70 
and older age ranges. The to ta l number of responses to each character 
id e n t ity  question were found to decrease with age. Fewer responses by 
older women to these questions could be a ttributed  to the re la t iv e  
paucity of older women characters on te lev is ion  (Petersen, 1973). The 
low v i s i b i l i t y  of older female characters on TV suggests that older 
women have fewer characters with which they can id e n tify .
S ign ificant relationships were also found with respect to employ­
ment fo r  both questions. The results  suggest that employed women choose 
such characters as Mary Tyler Moore, Mindy of Mork and Mindy, Janet of 
Three's Company, and Ann Romano of One Day a t a Time because they are 
independent working women who are in control of th e ir  l iv e s . Although 
unemployed women most frequently chose Kate Lawrence as the character 
they would most l ik e  to be, the reason they gave, "control," was the
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same as that given by employed women. This suggests that although 
unemployed women were not presently in the work force, they may have 
been at one time. Even though they chose a d i f fe re n t  id e n tif ic a to ry  
f igure  than employed women, control over th e ir  lives was s t i l l  very 
important to them. Retired women's choice of id e n t i f ic a to ry  figures, 
Dinah Shore and Alice Horton, indicated that "good mother" q u a lit ies  
was the most important reason fo r  th e ir  choices. I t  would appear that  
these choices and reasons by re t ire d  women were a function of the 
period in which they Were raised, a period in which motherhood was a 
women's primary role and working outside the home, i f  a t a l l ,  secondary.
Education was also a s ig n if ican t factor in determining women's 
responses to female character they would most l ik e  to be. Most women 
chose to id e n tify  with characters who appeared to have the same amount 
of education as they did. High school graduates chose Dinah Shore,
Alice Horton, and Vicky Riley of One L ife  to Live. Women with some 
college education chose Mary Tyler Moore, Mindy of Mork and Mindy,
Pam Ewing of Dallas, and Kelly of Charlie 's Angels. College graduates 
chose Kate Lawrence, while women possessing more than a college edu­
cation chose B i l l i e  Neuman of Lou Grant and Mary Ty ler Moore. "In 
control of situations" was a reason given frequently by women of v a r i­
ous educational backgrounds. However, women who had some college 
cited th is  reason s ig n if ic a n t ly  more often than the other groups, sug­
gesting that being in control was more important to them than i t  was 
fo r  women who had less education and more education than themselves.
While age appeared to be one of the most s ig n if ic a n t factors in 
determining what female character women believed to be most l ik e  them
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and what female character they would most l ik e  to be, i t  was sur­
prising to f in d  that th is re lationship  did not hold fo r  the female 
character they would least l ik e  to be. Attitudes toward women's 
rights and roles was the most s ig n if ic a n t fa c to r , both in choice of 
character they would least l ik e  to be and th e ir  reason for that p a r t i ­
cular choice.. Chrissy of Three's Company, Laverne of Laverne and 
S hir ley , and Edith Bunker of A ll in the Family were most frequently  
mentioned by l ib e ra l women as the character they would least l ik e  to be. 
Conservative women chose such characters as B i l ly  Spencer of General 
Hospital, Lucy of I Love Lucy, and Sue Ellen of Dallas, while women 
with moderate a ttitudes  most frequently chose Laverne of Laverne and 
Shirley , Chrissy of Three's Company, and Farrah Fawcett. I t  appears 
that women who hold moderate or l ib e ra l attitudes toward women's rights  
and ro les , id e n t ify  least with, and are more l ik e ly  to re jec t those 
female characters on te levis ion  who portray stereotyped dumb blondes, 
scatterbrained, or egotis tica l women. Conservative women did not 
strongly endorse one reason over another fo r choosing a p a rt icu la r  
id e n t if ic a to ry  f ig u re . This would tend to indicate that women who are 
l ib e ra l  or moderate in th e ir  attitudes are more cognizant of the stereo­
typed images of women on TV than conservative women. The responses to 
"what female character would you least l ik e  to be" by women with 
l ib e ra l or moderate a t t i tu d e s , fu rth e r  suggests that TV is continuing 
to present women in stereotyped roles.
Chapter 5
Conclusion
The major hypothesis of th is  study was to examine women's te le ­
vision viewing in terms of i ts  relationship to attitudes toward women 
and sex-role o r ien ta tion . Spence and Helmreich's (1972) Attitudes  
Toward Women Scale was used to measure women's attitudes toward th e ir  
rights and roles. Sex-role orientation was measured by Bern's Sex-Role 
Inventory (1977). By using the BSRI to measure sex-role orientation  
i t  was not the intention of th is  researcher to support or refute the 
concept of psychological androgeny. Nor was i t  employed to generate 
results which would quell the theoretical and methodological critic ism s  
recently leveled against i t  (Pedhazur & Tetenbaum, 1979; Locksley &
Col ten, 1979). Bern herself may even take exception to th is  study 
since i t  completely excluded male subjects. The median s p lits  which 
were used to c lass ify  women as above or below masculinity and fem ininity  
were based on women's scores only. As a resu lt of th is the median 
masculinity scores were somewhat deflated while the median fem in in ity  
scores were in f la te d . Since there was not an unequal number of males 
and females present in th is  study equalizing the numbers s ta t is t ic a l ly  
by weighting one sex more heavily than the other was not done (Bern, 
1977). Although Bern may take exception to th is  approach others 
may support i t  because i t  used a more c lear ly  defined sample population 
to c lass ify  subjects. I t  has been c r i t ic iz e d  that by using a non­
defined population ". . . a  person may be c lass if ied  as being one type
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or another depending upon the aggregate of people to which he or she 
is considered to belong because the BSRI was administered to them" 
(Pedhazur & Tetenbaum, 1979; 1013). The BSRI along with Spence and 
Helmreich's Attitudes Toward Women Scale (1972) were used in hopes of 
determining the impact of TV on maintaining or a lte r in g  women's images. 
The use of these measures broadened the scope of th is  study so that the 
relationship between women' s a ttitudes  and sex-role orien tation  could 
also be investigated.
Previous research has indicated that heavy and l ig h t  te lev is ion  
viewers could be d iffe re n tia te d  on the basis of certain  variables  
(Gerbner & Gross, 1976; Gutman, 1973). Gutman (1973) found that d i f ­
ferences in self-concept emerged in women on the basis of the amount 
of te lev is ion  viewed. However, differences in attitudes toward women 
and sex-role orientation were not found to be related to the amount 
of te lev is ion  women viewed in the present study. Age was the most 
s ig n if ican t factor in determining the liberalness or conservativeness 
of a ttitu des  in women. With advancing age, women's a tt itu d es  were 
found to become increasingly more conservative. However, one is unable 
to determine i f  th is  conservatism was prim arily  due to the period of 
time in which these women were raised or was the resu lt of aging ( i . e . ,  
the notion of cohort d ifferences). Further research in th is area w il l  
need to be done before a cause and e f fe c t  relationship can be f irm ly  
established. Marital status, employment, and education were also s ig­
n if ic a n t  factors in determining a tt itu des . The finding that divorced 
women had the most l ib e ra l a ttitudes toward women's rights and roles, 
leads one to question whether th is  l ib e ra l  ness was more a function of
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th e ir  pre-existing attitudes or of the specific  1i fe -s itu a t io n  (d ivorce). 
Research ( e .g . ,  Abrahams et a l . ,  1978) tends to suggest that men and 
women do modify th e ir  sex-role self-concepts and sex-role a ttitudes as 
a function of the p a rt ic u la r  1ife -s itu a t io n s  they are involved in .
Future research should d irec t i ts  attention to th is p art icu la r  f ie ld  
of inquiry in order to more f u l ly  understand these changes.
Several investigators (e .g . ,  E l l is  & Bentler, 1973; Spence,
Helmreich, & Strapp, 1975) had found s ig n if ican t but small correlations  
between women's a ttitudes and th e ir  sex-role orientation . Bern (1977) 
found that these attitudes were related to sex-role orientation in 
men but not in women. A one-way analysis of variance performed on the 
data in the present study showed a s ig n if ic a n t e f fe c t  of sex-role on 
women's a tt itu d es . This was inconsistent with Bern's (1977) findings, 
but somewhat consistent with other studies ( e .g . ,  E l l is  & Bentler;
Spence e t a l *, 1975). However, a 4 (Age) x 4 (BSRI) analysis of v a r i ­
ance and two m ultip le  regression analyses performed found no s ig n i f i ­
cant main e f fe c t of sex-role on a tt itu d es . I t  would appear th a t the 
e ffe c t  of sex-role on attitudes was a function of age o f the subjects 
involved rather than sex-role o rien ta tion . Two additional m ultiple  
regression analyses performed, using in teraction terms, suggested that  
there were some possible cohort e ffe c ts . The demographic factors were 
more in f lu e n t ia l  a t certain age groups than they were a t others. The 
overall results support Bern's (1977) conclusion that " . . .  knowing a 
woman's masculinity or fem in in ity  score did not help in predicting how 
l ib e ra l  or conservative her attitudes toward women would be" (p. 200). 
Knowing a woman's age was the best predictor of how lib e ra l or conservative
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her a ttitudes toward women would be. Age was a dimension which Bern 
(1977) did not incorporate into her study.
The assumed relationship between the amount of TV women view and 
the l ib e ra l or conservative trend of th e ir  a ttitudes toward women's 
rights and roles was not supported by the resu lts . But differences  
in TV viewing patterns between heavy, average, and l ig h t  viewers were 
found to e x is t .  Differences in viewing specific  and general programs 
were also found to ex is t in terms of age, m arita l status, employment, 
and education. These results revealed th at i t  is possible to break 
down the te lev is ion  viewing audience into definable segments. The sig­
nificance of age in terms of amount of TV viewed and type seem to sug­
gest that th is  facto r is quite instrumental in determining these 
segments.
The results of th is study did not c le a r ly  elucidate the role that  
te lev is ion  plays in maintaining or a lte r in g  women's images of themselves. 
However, th is  is not to indicate that none ex ists . Although no re la t io n ­
ship was found between the amount of te lev is ion  women viewed and th e ir  
attitudes toward women's rights and ro les , the id e n tif ic a to ry  data 
suggest that TV is s t i l l  portraying some female characters in stereo­
typed roles. Women who held both l ib e ra l  and moderate attitudes towards 
women's rights and roles more frequently chose not to id e n t ify  with charac­
ters because of the negative images they were re f le c t in g . Negative and 
stereotyped images have existed fo r  years in our society and i t  is 
these images which the women's movement, and women in general, are 
f igh ting  hard to d ispel. This would tend to suggest that TV s t i l l  main­
tains certain negative images of women in i ts  programming.
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Television Viewing Survey
A l i s t  of a l l  te lev is ion  programs between the hours of 7 a.m. and 
10 p.m. fo r  the Omaha area are presented on the following pages. This 
l i s t  includes the time, name, and channel of each program. Please go 
through th is  l i s t  and place a check mark next to the programs you 
usually view during a week. However, before you do th is  note the ques­
tions below. Please answer these before you turn the page.
What is your age?
Marital status: 
married . . . 
divorced . . . 
single . . . . 
widowed . . .
Employment status: 
employed . . . 
unemployed . . 
re t ire d  . . .
I f  you are now employed what is your occupation? _______
What hours do you work? _______
I f  you are now unemployed what has been your occupation?
I f  you are re t ire d  what was your occupation before retirement?
Educational status:
completed grade school .....................  ...........
some high school . . . . . . . . .  _____
high school graduate .......................... ...........
some c o l l e g e .......................................... .............
college graduate ..................................  ...........
college + ............................................................
During a typical week day, how many hours do you spend at home in which 
you could watch TV? _________________
I l l
TIME NAME CHANNEL
Saturday 7 AM Yogi's Space Race 3
Scooby's A ll-S ta rs  7
Popeye 6
7:30 Fantastic Four 3
Sesame Street 12/26
8 AM G odzilla 's  Super 90 3
Bugs Bunny/Road Runner 6
8:30 Super Friends 7
E lec tric  Company 12/26
9AM Once Upon a Classic 12/26
9:30 Daffy Duck 3
Tarzan/Super 7 6
Rebop 12/26
10 AM Fred and Barney 3
Fangface 7
Big Blue Marble 12/26
10:30 Jetsons 3
Pink Panther 7
Studio See 12/26
11 AM Buford and the Galloping Ghost 3
Weekend Special 7
Space Academy 6
L i l ia s ,  Yoga and You 12/26
11:30 Fabulous Funnies 3
Crockett's Victory Garden 12/26
American Bandstand 7
Fat A lbert 6
12 N Expressions 3
Ark I I  6
Farm Digest 12/26
12:30 Hiring Line 3
30 Minutes 6
Kaleidoscope 7
Congressional Outlook 12/26
1 PM Movie 3
Let the Bible Speak 6
Movie 7
Turnabout 12/26
1:30 Point of View 6
Book Beat 12/26
2 PM School Report 6
Documentary 12/26
2:30 College Basketball 3
Pro Bowling 7
TV News Conference 6
3 PM Common Ground 6
Nova 12/26
3:30 Cisco Kid 6
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TIME NAME CHANNEL
4 PM Wide World of Sports 7
Golf 6
Washington Week 12/26
4:30 Star Trek 3
Wall Street Week 12/26
5 PM Rainbow's End 12/26
5:30 News-NBC 3
News-CBS 6
Kids World 7
Black Perspective 12/26
6 PM Lawrence Weik 3
News 6
International Year of the Child 7
Consumer Survival K it 12/26
6:30 That Nashville Music 6
Footsteps 12/26
7 PM Chips 3
Once Upon a Classic 12/26
Delta House 7
White Shadow 6
7:30 Welcome Back Kotter 7
Ju lia  Child & Company 12/26
8 PM BJ and the Bear 3
Documentary 12/26
Love Boat 7
Movie 6
9 PM Fantasy Island 7
Movie 12/26
Rockford Files 3
10 PM News 6
News 7
News 3
Sunday 7 AM Faith fo r  Today 3
7:30 Kids Are People Too 7
Plain Talk 3
Dwayne Friend 6
8 AM Popeye 3
Day of Discover 6
8:30 Big Blue Marble 3
Robert Schuller 6
Soul Searching 7
9 AM Jean's Storytime 3
Oral Roberts 6
Church Service-Lutheran 7
9:30 Jimmy Swaggart 6
Mario and the Magic Movie Machine 3
10 AM Lone Ranger 3
Mass fo r  Shut-Ins 6
Wrestling 7
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TIME NAME CHANNEL
10:30 Lone Ranger 3
Face the Nation 6
11 AM Issues '79 3
Issues and Answers 7
Rex Humbard 6
11:30 Meet the Press 3
Directions 7
12 N Outdoors With Julius Boros 3
Challenge of the Sexes 6
Bowli ng 7
12:30 Sha Na Na 3
12:45 NBA Basketball 6
1 PM College Basketball 3
Superstars 7
2:15 Boxing 7
2:30 Movie 12/26
3:00 Sports World 3
3:15 Auto Racing 6
3:30 Wide World of Sports 7
Golf 6
4 PM W illa  Cather's America 12/26
5 PM Partridge Family 3
Championship Fishing 7
Beethoven Festival 12/26
5:30 News-NBC 3
Consumer Buyline 6
News-ABA 7
6:00 World of Disney 3
Osmond Family Hour 7
60 Minutes 6
Ju lia  Child & Company 12/26
7 PM Movie 3
G attles tar G allactica 7
All in the Family 6
National Geographic 12/26
7:30 Alice 6
8 PM Movie 7
Movie 6
9PM Documentary 12/26
10 PM News 3
News 6
News 7
Monday 7 AM Today Show 3
Good Morning America 7
Monday Morning 6
Sesame Street 12/26
8 AM News 3
Captain Kangaroo 6
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TIME NAME CHANNEL
9 AM Card Sharks 3
All in the Family 6
Phil Donahue 7
9:30 All Star Secrets 3
Price Is Right 6
10 AM High Rollers 3
Happy Days 7
10:30 Wheel of Fortune 3
Family Feud 7
Love of L ife  6
11 AM Conversations-Baillon 3
$20,000 Pyramid 7
Young and the Restless 6
11:30 News 3
News 7
Search fo r  Tomorrow 6
Sesame Street 12/26
12 N Hollywood Squares 3
All My Children 7
12:30 Days of Our Lives 3
As the World Turns 6
1 PM One L ife  to Live 7
1:30 Doctors 3
Guiding Light 6
2 PM Another World 3
General Hospital 7
2:30 M*A*S*H 6
3:00 Jeopardy 3
Edge of Night 7
Match Game 6
3:30 FI instones 3
I Love.Lucy 6
Ryan' s Hope 7
4 PM Mister Roger's 12/26
Bewitched 3
Dinah 6
4:30 Six M il l io n  Dollar Man 7
Sesame Street 12/26
My Three Sons 3
5 PM News 3
Adam^ -12 7
5:30 News-NBC 3
Over Easy 12/26
News-ABC 7
News-CBS 6
6 PM News 6
Hogan's Heroes 3
News 7
Sun 12/26
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TIME NAME CHANNEL
6:30 MacNeil/Lehrer Report 12/16
Mary Tyler Moore 3
Family Feud 6
Newlywed Game 7
7 PM L i t t l e  House on the P ra ir ie  3
Salvage-1 7
B i l ly  6
7:30 Flatbush 6
8 PM Movie 3
How the West Was Won 7
M*A*S*H 6
Movie 12/26
8:30 WKRP in Cincinnati 6
9 PM Lou Grant 6
Soundstage 12/26
10 PM News 3
News 6
News 7
Tuesday 7 AM Today Show 3
Good Morning America 7
Monday Morning 6
Sesame Street 12/26
8 AM News 3
Captain Kangaroo 6
9 AM Card Sharks 3
All in the Family 6
Phil Donahue 7
9:30 All Star Secrets 3
Price Is Right 6
10 AM High Rollers 3
Happy Days 7
10:30 Wheel of Fortune 3
Family Feud 7
Love of L ife  6
11 AM Conversations-Bailion 3
$20,000 Pyramid 7
Young and the Restless 6
11:30 News 3
News 7
Search fo r  Tomorrow 6
Sesame Street 12/26
12 N Hollywood Squares 3
All My Children 7
12:30 Days of Our Lives 3
As the World Turns 6
1 PM One L ife  to Live 7
1:30 Doctors 3
Guiding Light 6
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TIME NAME CHANNEL
2 PM Another World 3
General Hospital 7
2:30 m*A*S*H 6
3 PM Jeopardy 3
Edge of Night 7
Match Game 6
3:30 FI instones 3
I Love Lucy 6
Ryan's Hope 7
4 PM Mister Roger's 12/26
Bewitched 3
Dinah 6
4:30 Six M il l io n  Dollar Man 7
Sesame Street 12/26
My Three Sons 3
5 PM News 3
Adam-12 7
5:30 News-NBC 3
Over Easy 12/26
News-ABC 7
News-CBS 6
6 PM News 6
Hogan's Heroes 3
News 7
Sun 12/26
6:30 MacNeil/Lehrer Report 12/26
Mary Tyler Moore 3
Name That Tune 6
Newlywed Game 7
7 PM Cl iffhangers 3
Happy Days 7
Movie 6
7:30 Laverne & Shirley 7
8 PM Three's Company 7
Movie 3
8:30 Taxi 7
9 PM Starsky & Hutch 7
Paper Chase 6
Easy on Energy 12/26
10 PM News 3
News 6
News 7
Wednesday 7 AM Today Show 3
Good Morning America 7
Wednesday Morning 6
Sesame Street 12/26
8 AM News 3
Captain Kangaroo 6
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TIME NAME CHANNEL
9 AM Card Sharks 3
A ll in the Family 6
Phil Donahue 7
9:30 All Star Secrets 3
Price Is Right 6
10 AM High Rollers 3
Happy Days 7
10:30 Wheel of Fortune 3
Family Feud 7
Love of L ife  6
11 AM Conversations-BailIon 3
$20,000 Pyramid 7
Young and the Restless 6
11:30 News 3
News 7
Search fo r  Tomorrow 6
Sesame Street 12/26
12 N Hollywood Squares 3
All My Children 7
12:30 Days of Our Lives 3
As the World Turns 6
1 PM One L ife  to Live 7
1:30 Doctors 3
Guiding Light 6
2 PM Another World 3
General Hospital 7
2:30 M*A*S*H 6
3 PM Jeopardy 3
Edge of Night 7
Match Game 6
3:30 FI instones 3
I Love Lucy 6
Ryan' s Hope 7
4 PM Mister Roger's 12/26
Bewi tched 3
Dinah 6
4:30 Six M il l io n  Dollar Man 7
Sesame Street 12/26
My Three Sons 3
5 PM News 3
Adam-12 7
5:30 News-NBC 3
Over Easy 12/26
News-ABC 7
News-CBS 6
6 PM News 6
Hogan's Heroes 3
News 7
Sun 12/26
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TIME NAME CHANNEL
6:30 MacNeil/Lehrer Report 12/26
Mary Tyler Moore 3
Newlywed Game 7
Muppet Show 6
7 PM Supertrain 3
Great Performances 12/26
Eight Is Enough 7
Married the F irs t  Year 6
8 PM Movie 3
One Day at a Time 6
C harlie 's  Angels 7
Great Performances 12/26
8:30 Jeffersons 6
9 PM Vegas 7
Kaz 6
9:30 Crosstalk 12/26
10 PM News 3
News 6
News 7
Thursday 7 AM Today Show 3
Good Morning America 7
Thursday Morning 6
Sesame Street 12/26
8 AM News 3
Captain Kangaroo 6
9 AM Card Sharks 3
All in the Family 6
Phil Donahue 7
9:30 A ll Star Secrets 3
Price Is Right 6
10 AM High Rollers 3
Happy Days 7
10:30 Wheel of Fortune 3
Family Feud 7
Love of L ife  6
11 AM Conversations-BailIon 3
$20,000 Pyramid 7
Young and the Restless 6
11:30 News 3
News 7
Search fo r  Tomorrow 6
Sesame Street 12/26
12 N Hollywood Squares 3
All My Children 7
12:30 Days of Our Lives 3
As the World Turns 6
1 PM One L ife  to Live 7
1:30 Doctors 3
Guiding Light 6
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TIME NAME CHANNEL
2 PM Another World 3
General Hospital 7
2:30 M*A*S*H 6
3 PM Jeopardy 3
Edge of Night 7
Match Game 6
3:30 FI instones 3
I Love Lucy 6
Ryan's Hope 7
4 PM Mister Roger's 12/26
Bewitched 3
Dinah 6
4:30 Six M il l io n  Dollar Man 7
Sesame S treet 12/26
My Three Sons 3
5 PM News 3
Adam-12 7
5:30 News-NBC 3
Over Easy 12/26
News-ABC 7
News-CBS 6
6 PM News 6
Hogan's Heroes 3
News 7
Sun 12/26
6:30 MacNeil/Lehrer Report 12/26
Mary Tyler Moore 3
Wild Kingdom 6
Newlywed Game 7
7 PM L i t t l e  Women 3
Mork & Mindy 7
Waltons 6
7:30 Angie 7
8 PM Quincy 3
Barney M i l le r  7
Hawaii Five-0 6
Outdoor Nebraska 12/26
8:30 Soap 7
Agri-Scope 12/26
9 PM Barnaby Jones 6
Family 7
World War I I  12/26
Mrs. Col umbo 3
10 PM News 6
News 7
News 3
Friday 7 AM Today Show 3
Good Morning America 7
Friday Morning 6
Sesame S treet 12/26
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TIME NAME CHANNEL
8 AM News 3
Captain Kangaroo 6
9 AM Card Sharks 3
All in the Family 6
Phil Donahue 7
9:30 All Star Secrets 3
Price Is Right 6
10 AM High Rollers 3
Happy Days 7
10:30 Wheel of Fortune 3
Family Feud 7
Love of L ife  6
11 AM Conversations-BailIon 3
$20,000 Pyramid 7
Young and the Restless 6
11:30 News 3
News 7
Search fo r  Tomorrow 6
Sesame Street 12/26
12 N Hollywood Squares 3
All My Children 7
12:30 Days of Our Lives 3
As the World Turns 6
1 PM One L ife  to Live 7
1:30 Doctors 3
Guiding Light 6
2 PM Another World 3
General Hospital 7
2:30 M*A*S*H 6
3 PM Jeopardy 3
Edge of Night 7
Match Game 6
3:30 FI instones 3
I Love Lucy 6
Ryan's Hope 7
4 PM Mister Roger's 12/26
Bewitched . 3
Di nah 6
4:30 Six M il l io n  Dollar Man 7
Sesame Street 12/26
My Three Sons 3
5 PM News 3
Adam-12 7
5:30 News-NBC 3
Over Easy 12/26
News-ABC 7
News-CBS 6
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TIME NAME CHANNEL
6 PM News 6
Hogan's Heroes 3
News 7
Sun 12/26
6:30 MacNeil/Lehrer Report 12/26
Mary Tyler Moore 3
Family Feud 6
Newlywed Game 7
7 PM Washington Week 12/26
D i f f ' r e n t  Strokes 3
Makin1 I t 7
The Incredible Hulk 6
7:30 Brothers & Sisters 3
Wall Street Week 12/26
What's Happening 7
8 PM Turnabout 3
Farm Digest 12/26
Movie 7
Dukes of Hazzard 6
8:30 Hello Larry 3
Documentary 12/26
9 PM Sweepstakes 3
Dal las 6
Documentary 12/26
10 PM News 3
News 6
News 7
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The top rated daytime and prime-time te lev is ion  programs, according to 
A. C. Nielson Co., are l is te d  below. Please rate each program on the 
following f iv e -p o in t  scale.
1______________ 2_______________3_______________4_____________ 5
One of my Good Fair Poor A Program I
Favorites Have Never Seen
C irc le  the number which re lfe c ts  your choice fo r  that p a rt ic u la r  program 
on the scale provided next to i t .  A fter the daytime and prime-time 
programs you w i l l  find  several extra spaces with scales next to them 
under the heading of Others. Feel free  to w rite  in any additional 
te lev is ion  programs that you watch in these spaces. Like the top 
rated programs l is te d  here, please rate these additional shows on the 
above scale.
Daytime Programs
1. A ll My Children
2. General Hospital
3. One L ife  to Live
4. Ryan's Hope
5. As the World Turns
Others
1 .
2 .
3.
4.
5.
Prime-Time Programs
1. Laverne & Shirley
2. Mork & Mindy
3. Happy Days
4. Barney M il le r
5. Chariie 's  Angel s
6. What's Happening
7. L i t t l e  House on the P ra ir ie
8. M*A*S*H
9. Three's Company
10. Taxi
4
4
4
4
4
4
4
4
4
4
4
4
4
4
4
4
4
4
4
4
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Others
1. 1 2 3 4 5
2. 1 2 3 4 5
3. 1 2 3 4 5
4. 1 2 3 4 5
5. 1 2 3 4 5
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Now go through these te lev is ion  programs again and rate on the f iv e -p o in t  
scale below how re a l is t ic  or representative of the real world you believe 
each show is .
1_______________2_______________3______________ 4______________5
Very Somewhat Unsure Not Very Not a t All
R ea lis tic  R ea lis tic
These shows are l is te d  again below. Circle the number which re f le c ts  
your choice fo r  that p a rt ic u la r  show on the scale provided next to i t .
I f  you have never seen one of the following programs do not rate i t .  I f  
you wrote in any additional te lev is ion  programs on the previous form, 
please include them again here, under the heading of Others, and rate  
them on th is  scale.
Daytime Programs
1. A ll My Children 1 2 3 4 5
2. General Hospital 1 2 3 4 5
3. One L ife  to Live 1 2 3 4 5
4. Ryan's Hope 1 2 3 4 5
5. As the World Turns 1 2 3 4 5
Others
1. 1 2 3 4 5
2. 1 2 3 4 5
3. 1 2 3 4 5
4. 1 2 3 4 5
5. 1 2 3 4 5
Prime-Time Programs
1. Laverne & Shirley 1 2 3 4 5
2. Mork & Mindy 1 2 3 4 5
3. Happy Days 1 2 3 4 5
4. Barney M il le r 1 2 3 4 5
5. C harlie 's  Angels 1 2 3 4 5
6. What's Happening 1 2 3 4 5
7. L i t t l e  House on the P ra ir ie 1 2 3 4 5
8. M*A*S*H 1 2 3 4 5
9. Three's Company 1 2 3 4 5
10. Taxi 1 2 3 4 5
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Others
1. 1 2 3 4 5
2. 1 2 3 4 5
3. 1 2 3 4 5
4. 1 2 3 4 5
5. 1 2 3 4 5
Considering a l l  programs, how many hours of te lev is ion  do you usually 
view in a week? __________
What female character is most l ik e  you? ______________________________
Why?
What female character would you most l ik e  to be like?  
Why?
What female character would you least l ik e  to be like?
Why?
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The statements l is te d  below describe attitudes toward the role of women 
in society that d i f fe re n t  people have. There are no r ig h t or wrong 
answers, only opinions. You are asked to express your feelings about 
each statement by indicating whether you (A) Agree strongly, (B) Agree 
m ild ly , (C) Disagree m ild ly , or (D) Disagree strongly. Please indicate  
your opinion by going back to the beginning of each statement and c i r ­
cling e ith e r  A, B, C, or D. Please respond to every item.
(A) Agree strongly (B) Agree m ild ly (C) Disagree m ild ly  (D) Disagree strongly
1. A B C D Swearing and obscenity are more repulsive in the speech of a
woman than of a man.
2. A B C D Women should take increasing resp ons ib il ity  fo r  leadership
in solving the in te l le c tu a l and social problems of the day.
3. A B C D Both husband ans wife should be allowed the same grounds for
divorce.
4. A B C D T e lling  d i r ty  jokes should be mostly a masculine perogative.
5. A B C D In toxication among women is worse than in toxication among
men.
6. A B C D Under modern economic conditions with women being active out­
side the home, men should share in household tasks such as
washing dishes and doing the laundry.
7. A B C D I t  is insult ing  to women to have the "obey" clause remain
in the marriage service.
8. A B C D There should be a s t r ic t  merit system in job appointment and
promotion without regard to sex.
9. A B C D A woman should be as gree as a man to propose marriage.
10. A B C D Women should worry less about th e ir  r ights and more about
becoming good wives and mothers.
11. A B C D Women earning as much as th e ir  dates should bear equally the
expense when they go out together.
12. A B C D Women should assume th e ir  r ig h tfu l place in business and
a l l  the professions along with men.
13. A B C D A woman should not expect to go to exactly the same places
or to have quite the same freedom of action as a man.
14. A B C D Sons in a family should be given more encouragement to go
to college than daughters.
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15. A B C D I t  is ridiculous fo r  a woman to run a locomotive and fo r  a
man to darn socks.
16. A B C D In general, the fa ther should have greater authority  than the
mother in the bringing up of children.
17. A B C D Women should be encouraged not to become sexually intimate
with anyone before marriage, even th e ir  fiances.
18. A B C D The husband should not be favored by law over the wife in
the disposal of family property.
19. A B C D Women should be concerned with th e ir  duties of childbearing
and house tending, rather than with desires fo r  professional 
and business careers.
20. A B C D The in te lle c tu a l leadership of a community should be large ly
in the hands of men.
21. A B C D Economic and social freedom is worth fa r  more to women than
acceptance of the ideal of fem in in ity  which has been set up 
by men.
22. A B C D On the average, women should be regarded as less capable of
contributing to economic production than are men.
23. A B C D There are many jobs in which men should be given preference
over women in being hired or promoted.
24. A B C D Women should be given equal opportunity with men fo r  appren­
ticeship  in the various trades.
25. A B C D The modern g ir l  is  e n t i t le d  to the same freedom from regula­
tion and control that is given to the modern boy.
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On the following page you w il l  be shown a large number of descriptive  
words. I would l ik e  you to use those words in order to describe your­
s e l f .  That is ,  I would l ik e  you to .in d ic a te ,  on.a scale from 1 to 7, 
how true of you these various descriptive words are. Please do not 
leave any words unmarked.
Example: sly
Mark a 1 i f i t is NEVER OR ALMOST NEVER TRUE that you are sly.
Mark a 2 i f i t is USUALLY NOT TRUE that you are sly .
Mark a 3 i f i t is SOMETIMES BUT INFREQUENTLY TRUE that you are sly.
Mark a 4 i f i t i s OCCASIONALLY TRUE that you are s ly .
Mark a 5 i f i t i s OFTEN TRUE that you are s ly .
Mark a 6 i f i t is USUALLY TRUE that you are sly .
Mark a 7 i f i t is ALWAYS OR ALMOST ALWAYS TRUE that you are s ly .
Thus, i f  you feel i t  is sometimes but infrequently true that you are 
"s ly ,"  never or almost never true that you are "malicious," always or 
almost always true that you are "irresponsible," and often true that you 
are "carefree," then you would rate these words as follows:
Sly 3
Maiicious 1
Irresponsi ble 7
Carefree 5
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1 2  3 4 5 6 7
NEVER OR USUALLY SOMETIMES BUT OCCASIONALLY OFTEN USUALLY ALWAYS OR
ALMOST NOT INFREQUENTLY TRUE TRUE TRUE ALMOST
NEVER TRUE TRUE TRUE ALWAYS TRUE
Self reliant
Yielding
Helpful
Defends own 
beliefs
Cheerful
Moody
Independent
Shy
Conscientious
Athletic
Affectionate
Theatrical
Assertive
Flatterable
Happy
Strong personality
Loyal
Unpredictable
Force ful
Feminine
Reliable
Analytical
Sympathetic
Jealous
Has leadership 
ab ilities
Sensitive to the 
needs of others
Truthful
Willing to take risks
Understanding
Secretive
Makes decisions 
easily
Compassiona te
Sincere
Self-suf f iclent
Eager to soothe 
hurt feelings
Conceited
Dominant
Soft-spoken
Likable
Masculine
Warm
Solemn
Willing to take 
a stand
Tender
Friendly
Aggressive
Gullible
Inefficient
Acts as a leader
Childlike
Adaptable
Individualistic
Does not use 
harsh language
Unsystematic
Competitive
Loves children
Tactful
Ambitious
Gentle
Conventional
i
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W arner. M eeker. B e lls ' Revised Scale fo r  R a ting  O ccupation
Hating 
assigned to
o c c u p a t io n  P ro fe ss io na ls
P roprie tors  and 
managers Businessmen
Clerks and 
kindred 
workers, etc. Manual w orkers
Protective and 
service w orkers Farmers
1 Lawyers, doctors,
den tists, engineers, 
judges, high-school 
superintendents, 
veterinarians, 
m in isters (grad­
uated fro m  
d iv in ity  schoo l), 
chem ists, e tc , w ith  
postgraduate tra in ­
ing, a rch itects
Businesses valued 
at $7b ,000  and 
over
Regional arid 
d iv is ional managers 
o t large financia l 
and industi lal 
enterprises
C ertified  Public 
Accountants
Gentlemen
farmers
2 High-school teachers. Businesses valued Assistant managers Accountants. Large farm
tra ined nurses. at $20 ,000  to and o ffice  and salesmen o f real owners, f.
ch irop ractors . $75 ,000 departm ent estate and owners
undertakers, managers ot large insurance,
m inisters (some businesses, assis postmasters
tra in in g ), news tants to  executives.
paper ed ito rs. etc.
lib rarians
(graduate)
3 Social w orkers, grade- Businesses valued A ll m in o r o ffic ia ls  o f A u to  salesmen. C ontractors
school teachers. a t $5 ,000 to businesses bank cle rks and
op tom etris ts , $20 ,000 cashiers, postal
librarians (not clerks, secretaries
gradua te). under­ to  executives.
taker's assistants. supervisors o f
m in isters (no ra ilroad, te le­
tra in ing) phone. etc..
justices o f the 
peace
4 Businesses valued 
at $2 ,000  to 
$5 ,000
Stenographers, 
bookkeepers, 
rura l m ail clerks, 
railroad tic k e t 
agents, sales 
people in d ry  
goods stores, etc.
F acto ry fo rem an,
e lectric ians, 
p lum bers, 
carpenters, 
w a tchm akers 
(ow n business)
D ry  cleaners, 
butchers, 
sheriffs, 
railroad 
engineers and 
conductors
b Businesses valued Dim e store clerks, Carpenters, Barbers. Tenant fam
at $500 to hardware sales­ p lum bers. firem en.
$2,000 men, beauty electric ians butcher's
opei ators, te le­ (a pp ren tice ), apprentices,
phone operators tim ekeepers, practica l
linem en, te le ­ nurses.
phone or te le ­ policem en.
graph, radio seamstresses.
rapairm en. cooks in
m edium  skilled restaurant.
w orkers bartenders
6 Businesses valued 
at less than 
$500
M oulders, sem i­
sk illed  w orkers, 
assistants to  
carpenter, etc.
Baggage m e n , 
n igh t po lice ­
men and 
w a tchm en, 
ta x i and 
truck  drivers, 
gas sta tion  
attendants, 
waitresses in 
restaurants
Small te n ji.  
farmei s 
laborers
/ Heavy labor. Janito rs. M igrant lai
m igrant w o rk , scrubwom en. laborei s
odd -job  m e n . newsboys
m iners
i U jr frc  -
orne*.
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Table A
Mean Hours of Daytime, 
TV Viewed
Nighttime, News 
as a Function
, Commercial, and 1 
of Age Grouping
Educational
Age Groups
Program Type
(Sat. Thru F r i . ) 18-30 30-50 50-70 70+
Daytime 3.35 3.16 3.42 3.84
Nighttime 2.09 1.93 1.95 1.89
News 1.12 .96 1.29 1.32
Commercial 4.65 4.24 4.93 5.38
Educational .94 1.59 .71 1.00
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Table B
Mean Hours o f Daytime, N ig h ttim e , News, Commercial and Educational TV
Viewed by Day o f the Week as a Function o f  Age Grouping
Day and 
Program Types
Age Groups
F 18-30 30-50 50-70 70+
Saturday
Nighttime
(n-152)
F (3 ,148 )=2 .99 
p< .05
2.67 2.25 2.31 1.95
Sunday
Nighttime
(n=142)
F (3 ,138)=7 .25
p<.001
2.52 1.91 1.61 1.55
Monday 
Ni ghttime 
(n=138)
F (3 ,134)=3 .19 
p<.05
1.83 1.92 2.47 2.07
Monday 
News 
(n=127)
F(3,123)=2.88  
p<. 05
.98 .93 1.25 1.35
Monday
Commercial
(n=165)
F (3,161 )=2.95 
p<. 05
4.84 4.56 5.89 6.16
Monday
Educational
(n=8)
F(2 ,5)=5.57  
p<. 05
— 1.37 .50 .50
Tuesday
News
(n=133)
F(3,129)=3.82
p<.01
1.04 .97 1.38 1.41
Tuesday
Educational
(n=8)
F(2 ,5)=6.71  
p<.05
1.00 2.25 - - .83
Wednesday
News
(n=133)
F(3,129)=4.36
p<.01
.95 1.01 1.28 1.48
Friday
Nighttime
(n=138)
F(3,134)=2.99 2.04 1.65 1.34 1.64
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Table C
Mean Hours of Daytime, Nighttime, News, Commercial, and Educational 
TV Viewed as a Function of M arital Status
Program Type 
(Sat. Thru F r i . )
Marital Status
Single Married Divorced Widowed
Daytime 3.15 3.54 3.29 3.52
Nighttime 1.98 1.91 2.41 1.91
News 1.02 1.07 1.33 1.41
Commercial 4.45 4.74 5.21 4.93
Educational .88 1.49 1.00
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Table D
Mean Hours o f Daytime, N ig h ttim e , News, Commercial and Educational TV
Viewed by Day and as a Function o f M a rita l S tatus
M arita l Status
Program Types F Single Married Divorced Widowed
Sunday
Nighttime
(n=142)
F(3,138)=6.09
p<.001
2,41 1,81 2.20 1.43
Tuesday 
Ni ghttime 
( n=l51)
F(3 ,147)= 3 .91
p<.01
1.82 1.60 2.60 1.41
Tuesday
News
(n=133)
F (3 , 129)=2.92 
p<.05
.99 1.14 1.35 1.46
Wednesday
News
(n=133)
F(3,129)=4.01
p<. 01
.94 1.10 1.50 1.43
Thursday
News
(n=130)
F(3,126)=3.34  
p<. 05
.96 1.03 1.15 1.94
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Table E
Mean Hours of Daytime, Nighttime, News , Commercial and Educational TV
Viewed as a Function of Employment Status
Employment Status
Program Types 
(Sat. Thru F r i . ) Empioyed Unemployed Reti red
Daytime 2.72 4.08 3.64
Nighttime 2.00 2.04 1.86
News 1.01 1.12 1.32
Commercial 4.05 5.32' 5.32
Educational 1.40 1.56 .98
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Table F
Mean Hours o f Daytime, N ig h ttim e , News, Commercial and Educational TV
Viewed by Day as a Function o f Employment S tatus
Employment Status
Program Types F Employed Unemployed Reti red
Saturday 
Ni ghttime 
(n=152)
F(2,149)=4.22
p<.05
2.58 2.26 2.03
Sunday
Nighttime
(n=142)
F (2 ,139)=5.66
p<.01
2.13 2.16 1.49
Monday
Daytime
(n=154)
F(2,151)=7.49
p<.001
2.98 4.51 4.78
Monday 
News 
( n=12 7)
F (2 ,124)=3 .36 
p<.05
.96 1.13 1.31
Monday 
Commerci al 
(n-165)
F (2 ,162 )=7 .96
p<.001
4.30 5.85 6.56
Tuesday
Daytime
(n=149)
F(2,146)=5.64
p<.01
2.89 4.47 4.27
Tuesday
News
(n=133)
F(2,130)=3.46
p<.05
1.08 1.07 1.40
Tuesday
Commercial
(n=168)
F(2,165)=3.88  
p<.05
4.03 5.39 5.41
Wednesday
Daytime
(n=152)
F(2,149)=12.24
p<.001
2.42 4.70 4.03
(Conti nued)
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Table F (Continued)
Program Types F
Employment Status 
Employed Unemployed Retired
Wednesday
News
(n=133)
F(2,130)=3.30
p<.05
1.04 1.09 1.37
Wednesday 
Commerci al 
(n=169)
F(2,166)=6.88
p<.001
3.63 5.43 5.42
Thursday
Daytime
(n=152)
F(2,149)=7.43
p<.001
2.57 4.31 4.09
Thursday
Commercial
(n=169)
F(2,166)=5.12
p<.01
4.02 6.55 6.38
Friday 
Daytime 
(n=151)
F(2 ,148)=6.18
p<.01
2.62 4.16 3.99
Friday
Commercial
(n=166)
F(2,163)=3.45
p<.05
3.67 4.89 4.96
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Table G
Mean Hours of Daytime, Nighttime, News, Commercial and Educational TV 
Viewed as a Function of Educational Level /
Educational Level
Program Types Grade Some HighS. Some College
(Sat. Thru F r i . )  School H.School Grad College Grad College+
Daytime 3.04 4.18 4.06 3.09 3.92 1.32
Nighttime 1.82 2.39 2.02 1.99 2.15 1.54
News 1.55 1.24 1.27 1.00 1.18 1.15
Commercial 5.11 6.13 5.59 4.31 4.87 3.28
Educational .21 .29 1.24 1.25 .79 1.27
139
Table H
Mean Hours o f Daytime, N igh tt im e , News, Commercial and Educational TV
Viewed by Day as a Function o f  Educational Level
Educational Level
Program Types F
Grade 
School H.
Some
School
HighS.
Grad
Some 
Col lege
Col lege 
Grad College+
Saturday 
Nighttime 
(n=152)
F(5 ,146)=3 .61
p<.01
2.00 2.88 2.37 2.53 1.75 1.61
Saturday
Commercial
(n=169)
F(5 , 163)=2.92
p<.01
3.42 5.40 5.00 4.68 3.64 2.63
Sunday
Nighttime
(n=142)
F(5,136)=2i89
p<.05
1.13 1.72 1.78 2.27 1.50 1.53
Sunday 
News 
(n=135)
F(5 ,129)=5.00
p<.001
1.60 1.05 1.38 1.15 .78 1.62
Monday
Daytime
(n=154)
F(5,148)=2.82  
p< .05
3.50 5.05 4.72 3.37 5.31 2.63
Monday
Nighttime
(n=138)
F(5,132)=2.77 
p<. 05
1.88 2.94 2.22 1.93 2.38 1.60
Monday
Commercial
(n=165)
F(5 ,159)=4.21
p<.001
4.75 7.41 6.60 4.58 6.15 3.71
Tuesday
Daytime
(n=149)
F(5,143)=2.65
p<.05
2.75 4.95 4.73 3.26 3.75 2.63
Tuesday
Commercial
(n=168)
F(5,162)=2.87
p<.05
4.33
(Continued)
6.75 5.80 4.38 3.70 3.35
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Table H (Continued)
Educational Level
Program Types F
Grade
School
Some HighS. Some College 
H.School Grad College Grad College+
Wednesday 
Daytime 
( n=152)
F(5 ,146)=2.76 
p< .05
3.90 4.27 4.33 2.94 4.21 2.17
Wednesday 
News 
(n=133)
F(5,127)=4.86
p<.001
1.80 1.23 1.45 .94 .97 1.13
Wednesday
Commercial
(n=169)
F(5 ,163)=3.58
p< .01
4.50 6.36 5.86 4.02 4.15 3.03
Thursday , 
Daytime 
(n=152)
F(5,146)=3.24  
p< .01
3.25 4.40 4.18 2.96 5.44 2.19
Thursday
Nighttime
(n=155)
F(5,149)=3.27
p<.01
2.13 2.78 2.20 1.86 4.67 2.16
Thursday 
News 
(n=130)
F(5,124)=2.77
p<.05
1.80 1.22 1.21 .98 2.75 1.00
Thursday
Commercial
(n=169)
F(5,163)=4.76
p<.001
11.42 6.90 5.95 4.15 9.10 3.97
Friday 
Daytime 
(n=151)
F(5,145)=2.48  
p<.05
3.50 4.50 4.23 2.86 4.25 2.47
Friday
Commercial
(n=166)
F(5 ,160)=3.18
p<.01
4.17 6.00 5.41 3.82 4.65 2.73
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-Table I
Mean Hours of Daytime, Nighttime, News , Commercial and Educational TV
Viewed as a Function of Hours of Programs Normally Viewed
Hours <of Programs Normally Viewed
Program Types 
(Sat. Thru F r i . ) Light Average Heavy
Daytime 1.56 2.63 5.64
Nighttime 1.35 2.09 2.32
News .92 1.11 1.36
Commercial 2.27 4.30 7.60
Educational 1.29 1.04 1.39
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Table J
Mean Hours o f  Daytime, N igh tt im e , News, Commercial and Educational TV
Viewed by Day as a Function o f  Hours o f  Programs Normally Viewed
Hours of Programs Normally Viewed
Program Type F
Light Average 
(1 thru 20.5) (20.5 thru 39)
Heavy 
(39.1 thru 90)
Saturday
Daytime
(n=146)
F(2,143)=32.99
p<.001
1.38 2.87 4.23
Saturday 
Ni ghttime 
(n=152)
F(2,149)=20.44
p<.001
1.60 2.56 1.71
Saturday
Commercial
(n=169)
F(2,166)=55.49
p<.001
2.24 4.85 6.33
Sunday
Daytime
(n=144)
F (2 ,141)=32.05
p<.001
1.71 2.52 4.30
Sunday 
Ni ghttime 
(n=142)
F(2 ,139)=4.93
p<.01
1.51 2.03 2.22
Sunday 
News 
(n=135)
F (2,132) =4.91
p<.01
1.04 1.29 1.38
Sunday 
Commerci al 
(n=162)
F(2,159)=52.48
p<.001
2.17 4.30 6.14
Monday
Daytime
(n=154)
F(2 ,151)=69.10
p<.001
1.63 3.20 6.42
Monday
Nighttime
(n=138)
F(2 ,135)=21.48
p<.001
1.34 2.21 2.55
(Conti nued)
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Table J (Continued)
Hours of Programs Normally Viewed
Program Type F
Li ght 
(1 thru 20.5)
Average 
(20.5 thru 39)
Heavy 
(39.1 thru 90)
Monday
News
(n=127)
F(2,124)=12.04
p<.001
.73 1.09 1.44
Monday
Commercial
(n=105)
F(2,126)=100.11
p<.001
2.34 4.94 8.58
Tuesday
Daytime
(n=149)
F(2,146)=116.55
p<.001
1.59 2.48 6.54
Tuesday 
Nighttime 
(n=151)
F(2,148)=12.38
p<.001
1.09 1.84 2.06
Tuesday
News
(n=133)
F( 2 , 130)=8.02
p<.001
.91 1.07 1.47
Tuesday
Commercial
(n=168)
F(2,165)=130.57
p<.001
2.02 3.98 8.30
Wednesday
Daytime
(n=152)
F(2,149)=92.84
p<.001
1.34 2.55. 6.00
Wednesday
Nighttime
(n=148)
F(2,145)=14.81
p<.001
1.11 2.04 2.12
Wednesday
News
(n=133)
F(2,130)=9.02
p<.001
.85 1.10 1.43
Wednesday
Commercial
(n=169)
F(2,166)=136.39
p<.001
1.64 4.13 8.04
(Conti nued)
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Table J (Continued)
Hours of Programs Normally Viewed
Program Type F
Light 
(1 thru 20.5)
Average 
(20.5 thru 39)
Heavy 
(39.1 thru 90)
Thursday
Daytime
(n=152)
F(2,149)=67.42
p<.001
1.78 2.35 5.97
Thursday
Commercial
(n=169)
F(2,166)=15.26
p<.001
3.72 4.16 8.25
Friday 
Daytime 
(n=151)
F(2,148)=84.81
p<.001
1.50 2.44 5.99
Friday 
Ni ghttime 
(n=138)
F (2 ,135)=18.35
p<.001
.89 1.77 2.14
Friday
News
(n=130)
F(2 ,127)=4.88
p<.01
.99 1.47 1.80
Friday
Commercial
(n=166)
F(2 ,163)=103.14
p<.001
1.74 3.78 7.54
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Table K
Female Characters Women Believe Were Most Like Them
Female Character Most Like You % Which This n is of the
Response
Total
Mary Tyler Moore (The Mary Tyler Moore Show) 6 10.0 %
Janet (Three's Company) 6 10.0
Mindy (Mork & Mindy) 6 10.0
Mrs. Ingalls ( L i t t l e  House on the P ra i r ie ) 4 6.7
Ann Romano (One Day at a Time) 4 6.7
Laverne (Laverne & Shir ley) 3 5.0
Alice Horton (Days of Our Lives) 3 5.0
Shir ley (Laverne & Shir ley) 2 3.3
B i l l i e  Neuman (Lou Grant) 2 3.3
Leslie Weber (General Hospital) 2 3.3
Barbara Romano (One Day at a Time) 2 3.3
Kate Lawrence (Family) 2 3.3
Other Responses 18 (1) 30.6 (1 .7)
Note: 60 is the total  number of cases on which th is table is based.
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Table L
Female Characters Women Believed Were Most L ike Them
as a Function o f  Age Grouping
% and Frequency of Response
Female Character Most Like You 18-30 (n) 30-50 (n) 50-70 (n) 70+ (n)
Mary Tyler Moore 6.7 (4) 3.3 (2)
Janet 6.7 (4) 3.3 (2)
Mi ndy 10.0 (6)
Mrs. Ingalls 5.0 (3) 1.7 (1)
Ann Romano 6.7 (4)
Laverne 1.7 (1) 3.3 (2)
Alice Horton 5.0 (3)
Shi rl  ey 3.3 (2)
B i l l i e  Neuman 3.3 (2)
Leslie Weber 3.3 (2)
Barbara Romano 3.3 (2)
Kate Lawrence 1.7 (1) 1.7 (1)
Summary of Total Column Results
Sum of Cell Frequencies 34 19 6 1
% Which That Column is
of All Columns 56.7 31.7 10.0 1.7
Overall Results:
Chi Square = 109.64 with 87 Degrees of Freedom Significance = .05
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Table M
Female Characters Women Believed Were Most L ike Them
as a Function o f  Employment S tatus
% and Frequency of Response
Female Character -------------------------------------------------------------------------------------
Most Like You Employed (n) Unemployed (n) Retired (n)
Mary Tyler Moore 10.0 (6)
Janet 6.7 (4) 3.3 (2)
Mi ndy 8.3 (5) 1.7 (1)
Mrs. Ingalls 1.7 (1)
Ann Romano 6.7 (4)
Laverne 5.0 (3)
Alice Horton 1.7 (1)
Shirley 3.3 (2)
B i l l i e  Neuman 1.7 (1) 1.7 (1)
Leslie Weber 1.7 (1) 1.7 (1)
Barbara Romano 3.3 (2)
Kate Lawrence 3.3 (2)
Summary of Total Column Results:
Sum of Cell Frequencies 40 15 5
% Which That Column is 
of All Columns 66.7 25.0 8.3
Overall Results:
Chi Square = 78.42 with 58 Degrees of Freedom Significance = .04
(<.05)
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Table N
Reasons Given fo r  Choosing the Female Character 
Women Believed Were Most Like Them
Reason fo r  Choosing That Character n
% Which This Reason 
Is of the Total
Handles Situations S imilar ly 26 50
Fun Loving 7 13.5
Independent 5 9.6
Active 4 7.7
Sensi t ive 3 5.8
Kind 3 5.8
Organized 3 5.8
Well Liked 1 1.9
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Table 0
Female Characters Women Would Most Like to Be
Female Character You Would Most Like to Be n % Which This Response is of the Total
Mary Tyler Moore 11 13.8 %
Dinah Shore (Dinah) 7 8.8
Mindy (Mork & Mindy) 5 6.3
Pam Ewing (Dal las) 5 6.3
Kelly (Charl ie 's  Angels) 4 5.0
Mrs. Ingalls ( L i t t l e  House on the P ra ir ie ) 4 5.0
Barbara Walters 4 5.0
Kate Lawrence (Family) 4 5.0
Alice Horton (Days of Our Lives) 3 3.8
B i l l i e  Neuman (Lou Grant) 3 3.8
O l iv ia  Walton (The Waltons) 2 2.5
Lucy ( I  Love Lucy) 2 2.5
Vicky Riley (One L i fe  to Live) 2 2.5
Carol Burnett (Carol Burnett Show) 2 2.5
Pat Ashley (One Life  to Live) 2 2.5
Kris (Charl ie 's  Angels) 2 2.5
Other Responses 18 (1) 23.4 (1
Note: 80 is the total number of cases on which this table is based.
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Table P
Female Characters Women Would Most L ike to  Be
as a Function o f  Age Grouping
Female Character You 
Most Like to Be
Llr\ i i l  rl
<I  and Frequency of Response
18-30 (n) 30-50 (n) 50-70 (n) 70+ (n)
Mary Tyler Moore 7.5 (6) 5.0 (4) 1.3 (1)
Dinah Shore 3.8 (3) 5.0 (4)
Mindy 6.3 (5)
Pam Ewing 3.8 (3) 1.3 (3) 1.3 (1)
Kel ly 5.0 (4)
Mrs. Ingalls 3.8 (3) 1.3 (1)
Barbara Walters 1.3 (1) 3.8 (3)
Kate Lawrence 1.3 (1) 3.8  (3)
Alice Horton 1.3 (1) 2.5 (2)
B i l l i e  Neuman 1.3 (1) 2.5 (2)
O l iv ia  Walton 1.3 (1) 1.3 (1)
Lucy 1.3 (1) 1.3 (1)
Vicky Riley 1.3 (1) 1.3 (1)
Carol Burnett 2.5 (2)
Pat Ashley 2.5 (2)
Kris 2.5 (2)
Summary of the Total Column Results:
Sum of Cell Frequencies 41 23 10 6
% Which That Column 
o f ' All Columns
is
51.3 28.8 12.5 7.5
Overall Results:
Chi Square = 132.96 with 99 Degrees of Freedom Significance =
(p<.01)
.01
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Table Q
Female Characters Women Would Most L ike  to  Be
as a Function o f  Employment S tatus
% and Frequency of Response
Female Character You Would --------------------------------------------------------------------------
Most Like to Be Employed (n) Unemployed (n) Retired (n)
Mary Tyler  Moore 11.3 (9) 1.3 (1) 1.3 (1)
Dinah Shore 5.0 (4) 1.3 (1) 2.5 (2)
Mi ndy 5.0 (4) 1.3 (1)
Pam Ewing 3.8 (3) 1.3 (1) 1.3 (1)
Kelly 2.5 (2) 2.5 (2)
Mrs. Ingalls 5.0 (4)
Barbara Walters 2.5 (2) 2.5 (2)
Kate Lawrence 1.3 (1) 3.8 (3)
Alice Horton 3.8 (3)
B i l l i e  Neuman 3.8 (3)
O l iv ia  Walton 1.3 (1) 1.3 (1)
Lucy 1.3 (1) 1.3 (1)
Vicky Riley 2.5 (2)
Carol Burnett 2.5 (2)
Pat Ashley 2.5 (2)
Kri s 1.3 (1) 1.3 (1)
Summary of the Total Column Results:
Sum of Cell Frequencies 47
% Which That Column is 
of A11 Columns 58.8
Overall Results:
Chi Square = 91.33 with 66 Degrees of Freedom Significance = .02
(p<.05)
22
27.5
11
13.8
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T a b le  R
Female Characters Women Would Most L ike to  Be
as a Function o f  Educational Level
% and Frequency of Response
Female Character You Would 
Most Like to Be Like
Some
HighS.(n)
Hi ghS. 
Grad(n)
Some College 
College(n) Grad(n) College+(n)
Mary Tyler Moore 1.3 (1) 8 .8 (7) 1 .3 (1)  2 .5 (2 )
Dinah Shore 1.3 (1) 3 .8 (3 ) 2 .5 (2 ) 1 .3 (1 )
Mi ndy 6 .3 (5 )
Pam Ewing 1 .3 (1 ) 5 .0 (4 )
Kelly 5 .0 (4 )
Mrs. Ingalls 5 .0 (4 )
Barbara Walters 1 .3 (1) 3 .8 (3)
Kate Lawrence 2 .5 (2 ) 2 .5 (2 )
Al ice Horton 3 .8 (3 )
B i l l i e  Neuman 3.8(3)
O l iv ia  Walton 1.3 (1) 1 .3 (1 )
Lucy 1.3 (1) 1 .3 (1 )
Vicky Riley 2 .5 (2 )
Carol Burnett 1 .3 (1 )  1 .3 (1)
Pat Ashley 2 .5 (2 )
Kri s 2 .5 (2 )
Summary of the Total Column Results:
Sum of Cell Frequencies 3 13 50 5 9
% Which That Column is 
of A11 Columns 3.8 16.3 62.5 6.3 11.3
Overall Results:
Chi Square = 180.65 with 132 Degrees of Freedom Significance = .003
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-Table S
Reasons fo r  Choosing the Female Character 
Women Would Most Like to Be
Reasons for  Choosing That Character n
% Which This Reason 
Is o f  the Total
In Control of Most Situations 20 30.3
Attract ive 9 13.6
Independent 7 10.6
Intel 1i gent 7 10.6
Fun Loving 6 9.1
Nice-Friendly 6 9.1
Compassionate 5 7.6
Caring and Loving 4 6.1
Good Mother 2 3.0
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Table T
Reasons f o r  Choosing the Female Character Women Would Most Like
to  Be as a Function o f  Age Grouping
% and Frequency of Response
Reasons fo r  Choosing That Character 18-30 (n) 30-50 (n) 50-70 (n) 70+ (n)
In Control of Most Situations 12.1 (8) 16.7 (11) 1.5 (1)
A ttrac t ive 12.1 (8) 1.5 ( i )
Independent 7.6 (5) 3.0 (2)
Intel  1igent 7.6 (5) 1.5 (1) 1.5 (1)
Fun Loving 6.1 (4) 1.5 (1) 1.5 (1)
Ni ce-Friendly 6.1 (4) 3.0 (2)
Compassionate 1.5 (1) 3.0 (2) 3.0 (2)
Caring and Loving 4.5 (3) 1.5 (1)
Good Mother 3.0 (2)
Summary of the Total Column Results:
Sum of Cell Frequencies 38 19 6 3
% Which That Column is 
of All Columns 57.6 28.8 9.1 4.5
Overall Results:
Chi Square = 70.58 with 24 Degrees of Freedom Significance
(p<.001)
= ..00
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Table U
Reasons f o r  Choosing the Female Character Women Would Most L ike
to  Be as a Function o f  M a r ita l  Status
% and Frequency of Response
Reasons fo r  Choosing 
That Character Single (n) Married (n) Divorced (n) Widowed (n)
In Control of Most Situations 12.1 (8) 15.2 (10) 3. 0 (2)
Attrac t ive 12.1 (8) 1.5 (1)
Independent 7.6 (5) 1.5 (1) 1 .5 (1)
In tel 1igent 7.6 (5) 3.0 (2)
Fun Loving 6.1 (4) 3.0 (2)
Nice-Friendly 6.1 (4) 3.0 (2)
Compassionate 3.0 (2) 3.0 (2) 1 . 5 (1)
Caring and Loving 4.5 (3) 1.5 (1)
Good Mother 1.5 (1) 1.5 (1)
Summary of the Total Column Results:
Sum of Cell Frequencies 39 20 4 3
% Which That Column is
of All Columns 59.1 30.3 6.1 4.5
Overall Results:
Chi Square = 38.89 with 24 Degrees of Freedom Significance = .02
( p<.05)
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Table V
Reasons f o r  Choosing the Female Character Women Would Most Like
to  be as a Function o f  Employment Status
% and Frequency of Response
Reasons fo r  Choosing
That Character Employed (n) Unemployed (n) Retired (n)
In Control of Most Situations 21 .2 (14 ) 7.6 (5) 1.5 (1)
A ttrac t ive 7.6 (5) 6.1 (4)
Independent 7.6 (5) 3.0 (2)
In te l  1i gent 6.1 (4) 4.5 (3)
Fun Loving 7.6 (5) 1.5 (1)
Nice-Friendly 7.6 (5) 1.5 (1)
Compassionate 3.0 (2) 3.0 (2) 1.5 (1)
Caring and Loving 3.0 (2) 3.0 (2)
Good Mother 3.0 (2)
Summary of the Total Column Results:
Sum of Cell Frequencies 42 19 5
% Which That Column is 
of All Columns 63.6 28.8 7.6
Overall Results:
Chi Square = 34.59 with 16 Degrees of Freedom Significance =
(p<.01)
.004
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Table W
Reasons f o r  Choosing the Female Character Women Would Most Like
to  be as a Function o f  Educational Level
% and Frequency of Response
Reasons fo r  Choosing 
That Character
Some 
HighS.(
HighS. 
n) Grad(n)
Some
College(n)
Col lege 
Grad(n) Co11ege+(n)
In Control of Most 
Si tuations 3 .0 (2 ) 18.2 (12) 4 .5 (3 ) 4 .5 (3 )
A ttrac t ive 13.6 (9)
Independent 6.1 (4) 4 .5 (3 )
In tel 1igent 1 .5 (1 ) 9.1 (6)
Fun Loving 1.5 (1) 6.1 (4) 1 .5 (1 )
Nice-Friendly 1 .5 (1 ) 7.6 (5)
Compassionate 1 .5 (1 ) 3.0 (2) 1 .5 (1 ) 1 .5 (1 )
Caring and Loving 4.5 (3) 1 .5 (1 )
Good Mother 3.0 (2)
Summary of the Total Column Results:
Sum of Cell 
Frequenci es 1 7 45 5 8
% Which That 
Column is of  
All Columns 1.5 10.6 68.2 7.6 12.1
Overall Results:
Chi Square = 48.92 with 32 Degrees of Freedom Significance = .03 
(p<.05)
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Table X
Reasons f o r  Choosing the Female Character Women Would Most L ike
to  be as a Function o f  Th e ir  A t t i tu d e s  Toward
Women's Rights and Roles
% and Frequency of Response
Reasons for  Choosing 
That Character Conservative (n) Moderate (n) Liberal (n)
In Control of Most 
Situations 6.1 (4) 3.0 (2) 21 .2 (14 )
A ttrac t ive 7.6 (5) 6.1 (4)
Independent 3.0 (2) 7.6 (5)
In te l  1igent 1.5 (1) 9.1 (6)
Fun Loving 7.6 (5) 1.5 (1)
Nice-Friendly 1.5 (1) 4.5 (3) 3.0 (2)
Compassionate 3.0 (2) 1.5 (1) 3.0 (2)
Caring and Loving 4.5 (3) 1.5 (1)
Good Mother 1.5 (1) 1.5 (1)
Summary of the Total Column Results:
Sum of Cell Frequencies 9
% Which That Column is
of a l l  Columns 13.6
Overall Results:
Chi Square = 29.98 with 16 Degrees of Freedom Significance = .02
(p<.05)
22
33.3
35
53.0
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Table Y
Female Characters Women Would Least Like to Be
Female Character You Would 
Least Like to Be n
% Which This Response 
Is of the Total
Chrissy (Three's Company) 20 23
Laverne (Laverne & Shir ley) 10 11.5
Farrah Fawcett (Charl ie 's  Angels) 5 5.7
Erica (All My Children) 5 5.7
Edith Bunker (All in the Family) 5 5.7
B i l ly  Spencer (General Hospital) 5 5.7
Lucy ( I  Love Lucy) 3 3.4
Barbara Walters 3 3.4
Mrs. Olson ( L i t t l e  House on the P ra ir ie ) 3 3.4
Shir ley (Laverne & Shir ley) 3 3.4
Sue Ellen (Dal las) 3 3.4
Delia (Ryan's Hope) 2 2.3
Phoebe Tyler (All My Children) 2 2.3
Dorion Lord (One Life  to Live) 2 2.3
Other Responses 16 (1) 17.6
Note: 87 is the to ta l  number of cases on which th is  table is based.
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Table Z
Female Characters Women Would Least Like to Be as a Function
/
of Their  Att i tudes Toward Women's Rights and Roles
% and Frequency of Response
Female Character 
Least Like to
You Would 
Be Conservative (n) Moderate (n) Liberal (n)
Chrissy 1.7 (1) 3.4 (3) 18.4 (16)
Laverne 1.1 (1) 4.6 (4) 5.7 (5)
Farrah Fawcett 3.4 (3) 2.3 (2)
Erica 2.3 (2) 3.4 (3)
Edith Bunker 1.1 (1) 4.6 (4)
B i l ly  Spencer 2.3 (2) 1.1 (1) 2.3 (2)
Lucy 2.3 (2) 1.1 (1)
Barbara Walters 1.1 (1) 2.3 (2)
Mrs. Olson 1.1 (1) 2.3 (2)
Shi rl  ey 3.4 (3)
Sue Ellen 2.3 (2) 1.1 (1)
Del ia 2.3 (2)
Phoebe Tyler 1.1 (1) 1.1 (1)
Dorian Lord 2.3 (2)
Summary of the Total Column Results:
Sum of Cell Frequencies 13 26 48
% Which That Column is 
of All Columns 14.9 29.9 55
Overall Results:
Chi Square = 76.61 with 58 Degrees of Freedom Significance = .05
( p<.05)
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Table AA
Reasons fo r  Choosing the Female
Least Like to
Character
Be
Women Would
Reasons for  Choosing That Character n % Which This Reason Is of the Total
Stereotyped Dumb Blonde 18 26.9
Wouldn't Like to Be in Their Situation 10 14.9
Egotist ical 9 13.4
Scatterbrai ned 8 11.9
D is l ike  Personality 8 11.9
Deceitful 6 9.0
Ignorant 3 4.5
Inconsiderate 3 4.5
Domineering 2 3.0
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Table BB
Reasons f o r  Choosing the Female Character Women Would Least L ike
to  Be as a Function o f  Educational Level
% and Frequency of Response
Reasons for  Choosing 
That Character
HighS.
Grad(n)
Some
College(n)
College
Grad(n) College+(n)
Stereotyped Dumb Blonde 22.4(15) 1 .5 (1 ) 3 .0 (2 )
Wouldn't Like to Be 
in That Situation 1 .5 (1) 7 .5 (5) 3 .0 (2 ) 3 .0 (2 )
Egoti s t ical 10.4(7) 3 .0 (2 )
Scatterbrained 1.5(1) 9 .0(6) 1 .5 (1 )
Dis l ike  Personality 10.4(7) 1 .5 (1 )
Decei t fu l 3 .0 (2 ) 6 .0 (4)
Ignorant 4 .5 (3 )
Inconsiderate 3 .0 (2 ) 1 .5 (1)
Domineering 1.5 (1) 1 .5 (1 )
Summary of the Total Column Results •
Sum of Cel 1 
Frequencies 6 49 4 8
% Whi£h That 
Column is of 
All Columns 9.0 73.1 6.0 11.9
Overall Results:
Chi Square = 36.25 with 24 Degrees of Freedom Significance = .05
(p<.05)
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Table CC
Reasons f o r  Choosing the Female Character Women Would Least Like
to  Be as a Function o f  T h e ir  A t t i tu d e s  Toward Women's
Rights and Roles
% and Frequency of Response
Reasons for Choosing
That Character Conservative (n) Moderate (n) Li beral (n)
Stereotyped Dumb Blonde 1.5 (1) 4.5 (3) 20.9 (14)
Wouldn't Like to Be 
in That Situation 1.5 ( 1 ) . 3.0 (2) 10.4 (7)
Egotist ical 7.5 (5) 6.0 (4)
Scatterbrained 1.5 (1) 10.4 (7)
Dis l ike  Personality 3.0 (2) 9.0 (6)
Decei t f u l 1.5 (1) 3.0 (2) 4.5 (3)
Ignorant 3.0 (2) 1.5 (1)
Inconsiderate 4.5 (3)
Domineering 1.5 (1) 1.5 (1)
Summary of the Total Column Results:
Sum of Cell Frequencies 4 21 42
% Which That Column is
of All Columns 6.0 31.3 62.7
Overall Results:
Chi Square = 25.94 with 16 Degrees of Freedom Significance = .05
( p<.05)
